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1.  Nielsen  Jan/Feb  1993.  2.  Scriptcount  4  weeks  to  26  March  1993.  3.  Based  on  number  of 
sales  events.  Counterpoint,  smoking  cessation,  nett  data,  Jan- March  1993.  4.  Adwatch, 
Marketing  25  March  and  1  April  1993. 


A  new  arrival  that  won't  keep 
anyone  awake  at  night. 


Nytol 


CLINICALLY  PROVEN  FOR  TEMPORARY  SLEEP  PROBLEMS 


is  the  first  product  to  obtain  a  pharmacy  only  licence  for  diphenhydramine  as  an  aid  to  the  relief  of 
temporary  sleep  disturbance.  In  the  USA  and  Canada,  Nytol  has  already  sold  350  million  OTC  doses. 


Nytol 


LIMITS  THE  RISK  OF  MORNING  HANGOVER  EFFECT 


has  a  short  half-life  (3-5  hours3'4  compared  with  about  12  hours  for  promethazine5)  which,  together 
with  dosing  20  minutes  before  bedtime,  limits  the  likelihood  of  a  morning  hangover  effect. 


(Nytol 


COST-EFFECTIVE 


is  competitively  priced  at  just  £1.99  (RSP),  for  10  night  time  treatments. 

STOP  PRESS.    Medical  detailing  starts  4th  May  -  so  stock  up  now. 
FREEFONE  0800  282387  for  your  information  pack  or  representative  visit. 
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Clinically  proven  night  time  sleep  aid  | 

Help  your  customers  gently  fall  fast  asleep  with  Nytol 
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The  "best  of  British"  is  a  phrase  loosely  thrown  around 
and  might  just  as  easily  be  used  when  wishing  someone 
luck  as  with  endorsing  excellence  in  home-bred  industry. 
Indeed,  with  the  economy  now  "officially"  and  statistically 
coming  out  of  recession  there  has  been  despondency,  as 
businesses  trimmed  down  in  the  face  of  the  decline  have 
struggled  to  move  forward  or  even  to  stand  still. 
Rotherham,  surrounded  as  it  is  by  coal  mines,  closed  or 
waiting  for  the  pick  to  fall,  is  perhaps  the  last  place  to  look 
for  a  company  with  a  bright  future. 

Last  week  Beatson  Clark  celebrated  the  completion  of  a 
£5  million  investment  programme  that,  according  to 
managing  director  John  Clark,  has  set  the  firm  up  for 
business  up  to  and  beyond  the  year  2000  (p870). 
Managing  directors  are  wont  to  say  that  sort  of  thing  in 
front  of  customers  assembled  to  witness  commissionings 
of  plant  and  buildings,  but  when  Mr  Clark's  rose-tinted 
view  of  the  family  glass  works  is  endorsed  by  industry 
guru  Sir  John  Harvey-Jones,  then  there  are  likely  to  be 
grounds  for  optimism.  Until  1989  when  the  company  was 
purchased  by  the  TT  Croup,  two  families,  the  Beatsons 
and  the  Clarks,  had  run  the  business  almost  since  its 
founding  in  1751.  Making  glass  is  a  traditional  craft,  but 
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the  company  has  been  at  the  forefront  of  manufacturing 
advances  and  quality  control. 

All  Beatson  Clark  have  done,  says  Sir  John  —  and  it  is  a 
significant  "all"  —  is  to  evolve  a  strategy  of  investing  in 
people,  plant  and  standards  to  produce  products  of 
assured  quality  cost-effectively.  When  such  an  ethos  is 
wedded  to  "being  dedicated  to  the  success  of  its 
customers",  then  it  is  not  difficult  to  see  why  Mr  Clark  can 
speak  with  such  confidence  in  front  of  his  clients,  staff, 
and  Sheridan  Comonte,  the  holder  of  the  corporate  purse 
strings.  Indeed,  the  only  doubt  cast  on  the  success  of  a 
company  for  whom  the  foundations  for  a  new  office  block 
were  started  this  week,  was  cast  by  Sir  John.  "  I  sell  my 
shares  whenever  I  hear  a  company  is  investing  in  offices!" 

Beatson  Clark  are  not  exceptional  either  in  British 
industry,  or  more  particularly  in  industries  which 
produce  goods  for  sale  through  pharmacies,  but  their 
strategy  —  as  highlighted  by  Sir  John  —  is  a  model  of 
excellence  in  these  difficult  times.  His  personal  creed, 
imbued  by  a  hard  task-master  in  his  earliest  days  in 
business,  is  that  "the  biggest  sin  that  anyone  can  commit 
is  to  lose  a  customer".  Surely,  the  ultimate  philosophy  in 
community  pharmacy,  too! 
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MPs  slam  pharmacy  pay 
offer  as  'anti-competitive' 


Over  40  Labour  MPs  have  tabled  a 
parliamentary  motion  condemning 
the  proposed  2,000  per  month 
prescription  threshold  which  the 
Government  is  seeking  to  impose 
on  community  pharmacies  before 
the  professional  allowance  is 
paid. 

They  argue  that  it  will  result  in 
money  being  taken  away  from 
smaller  pharmacies  and  see  it 
redistributed  to  the  High  Street 
multiples. 

The  MPs  say  the  Government's 
proposal  would  result  in  the 
closure  of  nearly  25  per  cent  of 
community  pharmacies,  many  in 
rural  areas,  with  as  many  as  50 
per  cent  closing  down  in  some 
counties  such  as  Northumberland. 

The  motion  also  asserts  that  the 
Government's  proposals  are 
anti-competitive  and  would 
undermine  the  provision  of 
community  pharmacy. 

It  calls  on  the  Government  to 
withdraw  its  present  offer  to  the 
Pharmaceutical  Services  Negotia- 
ting Committee  and  to  negotiate 
one  that  protects  the  interests  of 
patients  in  preserving  community 
pharmacy. 

The  leading  signatories  of  the 
motion  include  three  members  of 
the  Labour  front  bench:  Dawn 
Primarolo,  Shadow  Junior  Health 
Minister,  Ian  McCartney  and  David 
Hinchliffe.  The  motion  is  also 
supported  by  Liz  Lynne,  Liberal 
Democrat  health  spokesman. 
•  Sombre  Coventry  contractors 
attended  a  meeting  last  Thursday 
arranged  by  the  LPC  as  a  result  of 
mounting  concern  about  the 
effects  of  the  Government's 
planned  changes  in  remuneration. 

PSNC  secretary  Steve  Axon  was 
among  those  who  heard  the  LPC 
chairman,  Reg  Ratcliffe,  express 
his  concern  about  the  current 


problems. 

"This  is  only  the  second  time  in 
my  career  of  some  33  years  that  I 
can  recall  a  meeting  such  as  this 
being  called,  which  gives  some 
indication  of  the  gravity  of  our 
situation,"  he  said. 

The  audience,  representing  the 
majority  of  Coventry  contractors, 
sat  in  silence  as  the  implications 
of  the  Government's  proposals 
were  spelt  out  by  Mr  Axon  who 
then  fielded  questions.  The 
audience  was  largely  supportive 
of  PSNC. 

Appreciation  was  shown  for  Mr 
Axon's    efforts    on    behalf  of 


contractors:  he  had  visited  to 
Newcastle,  London  and  Coventry 
in  a  period  of  less  than  24  hours. 
•  Bolton  LPC  has  invited  all 
North  West  LPC  secretaries  and 
their  chairmen  to  an  informal 
meeting  in  Bolton  on  May  9. 

LPC  secretary  Jean  Rothwell 
told  C&D  that  a  number  of  topics 
would  be  discussed  including 
concerns  over  the  latest  pay  offer, 
the  future  for  community 
pharmacy  and  LPCs  in  the  light  of 
the  increasing  number  of  health 
service  trusts  in  the  area,  and 
ways  of  getting  more  publicity  for 
pharmacy  initiatives  in  the  area. 


Five  FHSAs  get  £10,000  to 
track  down  script  cheats 


Five  FHSAs  have  been  given 
£10,000  each  by  the  Department 
of  Health  to  step  up  their 
investigations  into  fraudulent 
prescription  exemption  claims, 
C&D  understands. 

One  of  the  five  is  Avon  FHSA. 
Welcoming  the  development, 
LPC  secretary  Alaster  Rutherford 
said:  "Fraudulent  claims  starve 
the  NHS  of  precious  funds  and 
anything  that  can  be  done  to 
catch  up  with  these  criminals  is 
welcomed." 

However,  he  was  quick  to 
quash  the  FHSA's  suggestion,  as 
reported  in  Bristol's  Evening  Post 
on  April  30,  that  pharmacists 
would  be  given  greater  power  to 
check  and  control  people's 
prescriptions. 

In  a  release  issued  to  the  local 
Press,  he  said:  "We  will  not 
become  investigators  for  the 
Social  Security  Department  and 
compromise  that  relationship 
with  our  patients. 


"Of  course  fraud  is  a  despicable 
act  which  deprives  other  patients 
of  treatment  and  the  NHS  of 
funds.  The  project  has  our  full 
support,  but  no  patients  should 
expect  to  be  grilled  by  their 
pharmacist." 

He  suggested:  "I'm  sure  many 
pharmacists,  as  decent  citizens, 
may  wish  to  guide  the  FHSA  to 
suspect  cases  —  perhaps  by  a 
note  on  the  prescription. 
However,  we  will  not  be  drawn 
into  the  role  of  policeman." 

Patients  caught  making  a 
fraudulent  claim  will  have  to  pay 
the  prescription  charge  or  face 
prosecution. 


Medicine's 
Information 
Bill  blocked 

Labour  MPs  have  accused  the 
Government  of  doing  a  deal  with 
the  British  drug  industry  to  kill 
off  a  Private  Member's  Bill 
designed  to  ensure  that  the 
public  is  given  more  information 
about  medical  products. 

The  Medicine's  Information 
Bill,  sponsored  by  Labour's  Giles 
Radice,  failed  to  secure  a  third 
reading  in  the  Commons  on  April 
30  and  now  has  little  chance  of 
becoming  law. 

Tom  Sackville,  Junior  Health 
Minister,  maintained  that  the  Bill 
would  put  British  pharmaceutical 
companies  at  a  disadvantage  by 
forcing  them  to  disclose 
information  in  advance  of  any 
similar  obligation  being  placed 
on  companies  in  other  member 
states  of  the  EC. 

Mr  Sackville  supported  the 
industry's  view  that  any  new 
regulations  should  result  from 
EC  directives  emanating  from  the 
new  European  Medicines 
Evaluation  Agency  (EMEA). 

He  said  a  decision  on  the  siting 
of  the  EMEA's  HQ  was  likely  to  be 
taken  at  the  EC  summit  meeting 
in  Copenhagen  in  June.  The  UK 
has  been  lobbying  for  the  Agency. 

Mr  Sackville  explained  that  if 
agreement  was  reached  the  new 
proposals  would  come  into  force 
on  January  1,  1995. 

He  said  the  proposals  were 
currently  before  the  European 
Parliament  and  provided  for  a 
new  regulation  and  directives 
binding  the  EC  together  and 
providing  for  common  procedures. 


Society  revises  continuing 
education  syllabus 


The  first  revision  of  the  Royal 
Pharmaceutical  Society's  new 
continuing   education  syllabus 


sees  two  new  topics  added  to  the 
core  package  and  one  to 
community  pharmacy  section. 

The  syllabus,  together  with 
guidance  from  Council,  outlines 
the  minimum  annual  level  of 
continuing  education  expected 
from  practising  pharmacists. 
Both  the  guidance  and  the 
syllabus  are  now  included  within 
the  Society's  Medicines,  Ethics 
and  Practice  publication. 

The  two  topics  which  have 
been  added  to  the  knowledge  base 
of  the  core  syllabus  are: 

•  The  economic,  political  and 
managerial  aspects  of  the  NHS 

•  Issues  affecting  the  profession 
and  RPSGB  policy  statements. 

The  topic  added  to  the  syllabus 
for  community  pharmacists  is: 
"An  awareness  of  local  and 
national  health  strategies  and 
policies".  Industrial  pharmacists 
are  also  required  to  be  familiar 
with:  "The  principles  of  good 
clinical  practice,  good  laboratory 
practice  and  the  PAGB  Code  of 
Practice". 
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Dorset  goes  for  health 
promotion  with  DUMP 


Dorset  pharmacists  are  taking 
part  in  a  Health  Promotion 
Scheme  which  is  likely  to  form 
part  of  an  accreditation  package 
for  pharmacies. 

Health  promotion  material  is 
expected  to  be  generated  four 
times  a  year  and  displayed  in 
participating  pharmacies  for  two 
to  three  weeks.  The  first  leaflet 
covers  the  safe  use,  storage  and 
disposal  of  medicines  and  ties  in 
with  a  DUMP  campaign  which 
started  on  Tuesday  and  runs  until 
May  29.  The  DUMP  campaign  is 
also  supported  by  posters  and 
local  advertising. 

The  Health  Promotion  Scheme 
is  a  joint  venture  between  Dorset 
Health  Commission  and  the 
Local  Pharmaceutical  Committee. 
Most  pharmacies  in  Dorset  are 
taking  part  and  it  has  been 
proposed  that  they  should  each 
receive  a  £25  fee. 

The  Commission,  a  combined 
family  health  services  authority 
and  health  authority,  also  funds 
an  ongoing  scheme  for  the 
collection  and  disposal  of  unused 
medicines  from  pharmacies. 

The  Commission's  pharmacy 
adviser,  Pamela  Young,  told  C&D 
that  the  accreditation  package 
was  not  specifically  related  to  the 
new  professional  allowance  but 
would  act  as  a  framework  for 
developing  pharmacy  services  in 
Dorset. 

Other  aspects  currently  being 
discussed  with  LPC  representatives 
were  continuing  education  for 
pharmacists  and  assistants,  and 
how  pharmacies  could  become 
more  involved  in  health 
promotion. 

•  Continuing  the  DUMP  theme, 
contractors  in  Essex  have  decided 
to  attack  the  situation  from  two 
directions.  The  LPC  is  arranging 
for  pharmacists  to  be  able  to 
dispose  of  waste  through  a 
suitable  contractor  and  are  also 
targeting  the  public  direct  with  a 
mobile  waste  collection  unit. 

The  unit,  a  caravan-type  of 
vehicle,  is  being  positioned  in  six 
high  customer  flow  shopping 
areas  throughout  the  county.  The 


first  two  events,  in  Basildon  and 
Chelmsford,  have  been  hailed  as  a 
success  by  the  LPC  secretary 
John  Stanley.  Further  collections 
are  planned  for  Harlow  (May  22), 
Colchester  (June  19),  Southend 
(July  1(1)  and  Clacton-on-Sea 
(August  22). 

Pharmacists  manning  the  unit 
can  accept  unwanted  medicines 
from  the  public  and  also  hand  out 
leaflets  promoting  pharmacy  and 
major  healthcare  issues. 

Mr  Stanley,  who  helped  man 
the  unit  in  Basildon,  said  several 
hundred  leaflets  had  been  handed 
out  during  the  day.  The  event  had 
been  publicised  on  local  radio  and 
in  the  local  Press,  he  said.  The 
scheme  was  being  run  with  the 
co-operation  of  the  FHSA. 


Resource  Centre  to  launch 
guides  to  practice  research 


A  series  of  step-by-step  guides  to 
practice  research  —  project 
packs  offering  pre-designed  and 
tested  research  ideas  —  are  being 
compiled  by  the  Pharmacy 
Practice  Research  Resource 
Centre. 

Giving  the  annual  address  of 
the  College  of  Pharmacy  Practice, 
Philip  Strong,  chairman  of  the 
PPRRC's  management  team,  said 
that  the  guides  would  cover 
projects  which  could  readily  be 
done  by  a  single  community 
pharmacist  and  which  would 
have  immediate  relevance  to 
their  work. 

Planning  of  the  projects  was 
still  underway,  he  said,  and  much 
depended  on  whether  a  small 
amount  of  additional  funding 


Essex  LPC  to  pilot 
domiciliary  visits 


Essex  Local  Pharmaceutical 
Committee,  in  co-operation  with 
Social  Services,  is  to  pilot  a 
domiciliary  care  scheme  in  the 
Canvey  Island  area  of  the  county, 
hopefully  starting  in  June. 

Funded  by  the  Social  Services 
Department,  the  scheme  will  run 
initially  for  12  months  and  will  be 
assessed. 

Suitable  patients  are  to  be 
identified  by  Social  Services  and 
are  likely  to  be  home-based, 
elderly  people  taking  multiple 
medication,  who  exhibit  a  degree 
of  mental  confusion. 

LPC  secretary  John  Stanley 
believes  Essex  is  at  the  forefront 
in  developing  such  a  scheme  and 
hopes  that  with  contractors'  help 
it  will  prove  a  success.  He  is 
"delighted"  that  all  pharmacists 
in  Canvey  Island  have  expressed 
an  interest  in  taking  part  in  the 
pilot  project. 

"I  believe  that  there  are  a  lot  of 
patients  on  multiple  medication 
who  may  need  a  little  bit  of  help 
sorting  things  out,  and  disposing 


A  case  in  point 


The  EC  Label  Leaflet  Directive  is 
returning  to  haunt  manufacturers 
even  though  it  has  already  been 
adopted  by  members  states. 

Proposals  to  apply  the  same 
minimum  type  size  to  leaflets  and 
labels  could  severely  restricted  the 
amount  of  information  that 
manufacturers  can  put  on  the 
label,  the  Proprietary  Association 
of  Great  Britain  reports. 

As  well  as  favouring  a  lower 
limit  for  label  type  of  8  points,  the 
EC  Commission  also  appears  to 
have  ignored  guidelines  on 
special  warnings  produced  by  the 
European  Proprietary  Association 


and  CRIOC,  the  European 
consumer  group.  The  Commission 
is  working  from  a  list  15  vears  old, 
the  PAGB  suggests. 

The  PAGB  is  collating  evidence 
to  demonstrate  the  impracticality 
of  8  point  labels,  and  emphasising 
that  special  warnings  are  often  a 
consequence  of  the  licence. 
•  The  restricted  list  of  ingredients 
and  indications  for  OTC 
medicines  has  been  blamed  for 
the  lack  of  growth  in  the  market 
by  Sterling  Health's  Colston 
Herbert.  OTC  sales  grew  by  10  per 
cent  in  value  in  1992  but  volume 
growth  was  only  0.4  per  cent. 


of  unwanted  medicines,"  he  says. 

Two  training  sessions  will  be 
run  for  participating  pharmacists 
before  the  scheme  starts  and  a 
third  session  will  be  held  at  a  later 
date  as  a  "trouble  shooting" 
exercise. 

The  LPC  wants  to  enlist  the 
help  of  a  national  organisation 
such  as  Help  the  Aged  in 
assessing  the  scheme  after  the 
initial  12  months  pilot  is  over. 

Assessment  will  include  the 
quantity  of  medication 
prescribed,  the  number  of 
duration  of  hospital  visits 
necessary,  the  patients' 
understanding  and  compliance  of 
his  medication  and  overall 
wellbeing. 

If  the  scheme  proves  its  worth, 
as  Mr  Stanley  hopes  it  will,  the 
LPC  will  look  at  extending  it  both 
in  terms  of  time  in  Canvey  Island 
and  also  throughout  other  parts 
of  Essex. 

Sufficient  funding  is  available 
to  cover  enough  time  during  the 
working  day  for  a  pharmacist  to 
visit  the  patient  in  their  home  at 
least  monthly.  The  costs  involved 
in  special  needs  such  as 
compliance  aids  or  the  need  for 
special  labels,  for  example,  are 
also  covered,  as  is  the  cost  of 
training  the  pharmacists. 

Mr  Stanley  believes  that  the 
scheme  has  come  about  because 
of  time  spent  actively  promoting 
community  pharmacy  and  the 
possible  benefits  of  a  domiciliary 
service  to  both  the  FHSA  and 
Social  Services. 

"Once  they  understand  what 
community  pharmacy  has  to 
offer,  then  we  can  make  some 
progress.  There  is  a  role  for 
pharmacists  to  be  getting  out  and 
visiting  specific  clients  identified 
as  needing  help." 
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would  be  available  from  the 
Department  of  Health. 

Dr  Strong  said  that  in  the  same 
way  that  every  doctor  need  not 
also  be  a  researcher,  neither 
should  every  community 
pharmacist. 

In  recognition  of  this  fact,  the 
PPRRC  had  adopted  a  new  target 
—  to  reach  and  create  a  cadre  of 
100  researchers  within  community 
pharmacy. 

"Doing  this,  in  conjunction 
with  work  that  academic 
departments  and  independent 
practitioners  are  already  doing, 
would  establish  a  solid  research 
base  on  which  the  profession 
could  build  for  the  future,"  he 
said. 

The  PPRRC  is  keen  to  extend 
links  with  academic  departments 
of  pharmacy  practice,  Dr  Strong 
said.  The  Centre  had  also  begun 
to  build  a  research  directory  and 
had  started  closer  liaison  with  the 
DoH's  Enterprise  Scheme. 

Over  a  year  on  from  its  creation 
"to  spread  to  culture  of  practice 
research  through  the  profession", 
the  Centre  had  clearly  been  a 
success,  he  said. 

At  the  last  formal  count  in 
November  over  40  researchers  or 
potential  researchers  had 
contacted  the  Centre  for  advice. 

In  addition,  five  bulletins  had 
been  produced,  seven  questionn- 
aire workshops  had  been  held, 
four  bibliographic  packs  had  been 
complied,  a  compliance  seminar 
had  been  held  and  an  economic 
think-tank  was  being  planned. 


Salaries  eat 
into  RPSGB 
surplus 

The  Royal  Pharmaceutical 
Society  made  a  small  surplus  of 
£5,000  for  1992,  compared  to  a 
loss  of  £493,000  for  the  previous 
year.  However,  salary  increases 
averaging  7  per  cent  helped  push 
the  Society's  employee  costs  up 
by  11.6  per  cent  to  £6.2  million. 

The  salary  increases  were  "in 
line  with  the  movement  in 
salaries  in  the  pharmaceutical 
and  London  office  sectors  for 
1991",  claims  the  Report  of 
Council  for  1992,  released  last 
week.  The  average  national 
increase  for  basic  earnings  in 
1991  was  6.5  per  cent. 

The  Society's  main  sources  of 
income  are:  publications 
(£4. 8m),  members'  fees  (£3.3m), 
the  Medicines  Testing  Laboratory 
(£961,000)  and  premises  fees 
(£900.000).  Income  for  1992 
totalled  £10. 8m,  up  7.2  per  cent 
on  last  year. 

Elsewhere  the  report  notes 
that  the  intake  of  pharmacy 
students  hit  an  all  time  high  of 
1,493  in  1992. 
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NPA  warns  against  bogus 
assistant's  courses 


The  National  Pharmaceutical 
Association  is  warning  members 
about  the  increasing  number  of 
"unofficial"  Medicines  Counter 
Assistant's  courses  being  run 
around  the  country. 

These  courses  use  unlawfully 
photocopied  course  material  and 
profit  at  the  expense  of  NPA 
members,  the  Board  heard  at  its 
April  meeting. 

Members  are  urged  to  check 
out  any  MCA  course  on  which 
they  plan  to  send  assistants.  All 
official  courses  can  be  verified  by 
calling  the  NPA  or  Radcliffe 
Medical  Press. 

New  officers  Edward  Brown  from 
Scotland  has  been  elected  NPA 
chairman  for  1993-94.  Mr  Brown, 
is  also  chairman  of  the  Scottish 
Pharmaceutical  Federation  and 
has  been  on  the  Board  since  1989. 

This  year's  vice-chairman  is 
Gordon  Bullous.  David  Thomas 
was  re-elected  treasurer. 
NPA/HEA  Health  Promotion 
Resource  Pack  The  NPA  is 
working  with  the  Health 
Education  Authority  on  a  health 
promotion  pack  for  pharmacists. 

HEA  funded,  the  pack  will  be 
distributed  through  the  HEA 
Pharmacy  Advisory  Group.  It  will 
include  sources  of  health 
promotion  information  and 
equipment  and  will  explain  how 
pharmacists  could  work  with 
other  interested  parties. 
Small  doctor  practices  A  meeting 
is  to  be  arranged  between  NPA 
representatives  and  the  Small 
Doctor  Practices  Association  to 
explore  areas  of  mutual  concern. 
The  link  with  this  organisation, 
which  represents  practices  with 
no  more  than  two  principals,  was 
forged  by  St  Albans  pharmacist 
Graham  Phillips. 
Medical  reps  brochure  The  NPA  is 
to  pursue  the  idea  of  producing, 
in  conjunction  with  the  ABPI,  a 
brochure  outlining  how  to  get 
the  best  from  medical  reps. 


World   Ostomy   Day  The 

pharmacist's  role  in  stoma  care 
will  be  promoted  by  the  NPA  on 
World  Ostomy  day  on  October  2. 
The  Association  is  to  support  a 
London  event  organised  on 
behalf  of  various  UK  ostomy 
patient's  associations. 
Blacklisted  stock  The  NPA  is  to 
write  to  manufacturers  asking 
what  steps  will  be  taken  to  ensure 
pharmacists  are  not  financially 
disadvantaged  by  being  left  with 
stocks  of  newly  blacklisted  drugs. 


Customs  &  Excise  A  strong 
protest  is  to  be  made  to  Sir  John 
Cope,  the  Paymaster  General,  and 
Peter  Lilley,  MP  for  St  Albans, 
about  recent  moves  to  cease 
sending  traders  notification  of 
their  VAT  repayments. 

Pharmacists  are  always  owed 
VAT  and  the  repayment  notes 
provide  an  assurance  that  their 
VAT  claim  has  been  received. 
New  secretary  Mrs  Sukhvinder 
Singh  Gidar  becomes  secretary  of 
the  NPA's  Slough  Branch. 


New  pharmacy  department 
opens  at  Keele  University 


A  new  Department  of  Pharmacy 
Policy  and  Practice  at  Keele 
University  was  opened  last  week. 

The  head  of  the  new  unit  is 
Professor  Rhona  Panton,  who  will 
continue  to  hold  her  job  as 
regional  pharmaceutical  officer 
for  the  West  Midlands  RHA. 

The  department  has  been  set 
up  jointly  by  the  RHA  and  the 


University,  with  support  from 
North  Staffs  HA,  to  research  into 
medicine  usage  and  the  current 
and  potential  role  of  pharmacists 
in  meeting  health  needs. 

Professor  Panton  says  the 
department  will  be  a  multi- 
disciplinary  unit  with  clinicians, 
pharmacists  and  health 
economists. 


The  head  of  the  pharmacy  department  at  Keele,  Professor  Rhona  Panton, 
flanked  by  (left  to  right):  Professor  Brian  Fender,  University 
vice-chancellor;  Professor  Alan  Williams  of  the  Centre  for  Health 
Economics,  York  University:  Jon  Merrills,  DoH  deputy  chief  pharmacist 
officer;  and  Dr  Michael  Harrison,  acting  chief  executive,  West  Midlands  HA 


Dilemma  over  Chinese  herbs  for  eczema 


Divided  medical  opinion  over  the 
use  of  Chinese  herbs  to  treat 
eczema  was  highlighted  on  BBC 
TV's  "QED"  on  April  28. 

Doctors  willing  to  try  the 
traditional  medicine  for  patients 
with  unresponsive  conditions 
voiced  their  support  for  the 
treatment  in  opposition  to  others 
vvho  called  for  caution  until  the 

rbs  were  fully  evaluated. 

treatment,  individually 
iai  d  for  up  to  50  patients  a  day 
by  Di  -  »ing  Hui  Luo  in  London,  is 
dispensed  by  her  pharmacist 
husband.  />  i  lixture  of  eight  or 
ten  herbs  has  to  be  boiled  for  an 
hour  and  a  half  and  the  resulting 
"tea"  drunk  twice  a  day. 


David  Atherton,  a  dermatologist 
at  Great  Ormond  Street  Hospital, 
together  with  Dr  Malcolm  Ruskin 
of  the  Royal  Free  Hospital,  is 
trying  to  evaluate  a  standardised 
form  of  the  treatment  in  eczema 
patients.  He  has  met  Dr  Ding  Hi 
Luo  and  has  also  recruited  a 
traditional  Chinese  doctor  onto 
his  team  at  Great  Ormond  Street. 

In  trials  using  the  standardised 
treatment,  two  thirds  of  patients 
who  were  not  helped  by  Western 
medicine  saw  their  symptoms 
dramatically  improve  or  disappear, 
the  programme  reported. 

But  Dr  Robin  Graham-Brown  of 
Leicester  Royal  Infirmary  voiced 
his  concerns,  quoting  toxicity 


reports  with  Chinese  medicine. 
"They  may  be  pushing  too  far  too 
fast  with  products  they  don't 
know  anything  about,"  he  said. 

Doctors  opposed  to  using 
traditional  medicine  in  this  way 
want  the  mixture  of  herbs 
evaluated  and,  if  possible, 
reduced  to  a  single  active 
ingredient  which  can  be 
formulated  and  tested  as  any 
other  Western  drug. 

However,  Dr  Ruskin  disagreed: 
"We  already  know  it  works,  why 
go  to  the  trouble  of  isolating  the 
compounds."  He  pointed  out  that 
for  some  people  standardising  the 
formula  stopped  the  medicine 
working. 


Ear-piercing 
licensing " 
controversy 

The  National  Pharmaceutical 
Association  is  seeking  to  exempt 
London  pharmacies  from 
needing  a  licence  before  they  can 
carry  out  ear  piercing. 

The  London  Local  Authorities 
Act  1991  requires  all  premises  to 
be  licensed  before  they  can 
perform  treatments  such  as 
massage,  manicure,  acupuncture, 
chiropody  or  cosmetic  piercing. 

Exemptions  include  members 
of  bodies  which  have  a  register  of 
members,  require  qualifications 
to  practice,  subject  their 
members  to  a  code  of  ethics, 
provide  disciplinary  procedures 
and  requires  its  members  to  hold 
professional  indemnity  insurance. 

People  seeking  a  licence  must 
have  their  premises  inspected 
and  pay  a  fee  which  varies 
between  boroughs. 

John  D'Arcy,  the  NPA's 
pharmacist  administrator,  has 
written  to  the  London  boroughs 
of  Croydon  and  Southwark  after 
complaints  from  local  NPA 
members. 

Mr  D'Arcy  told  C&D  he  did  not 
know  if  this  was  a  nationwide 
problem  or  just  confined  to 
London  boroughs. 

Southwark  had  replied  that 
pharmacists  would  not  be  exempt 
because  the  pharmacy  course  did 
not  include  training  in  ear 
piercing. 

A  spokesman  for  Croydon 
borough  said  the  matter  was 
being  discussed  by  environmental 
health  officers  representing  all 
the  London  boroughs. 

The  aim  would  be  to  formulate 
a  consistent  policy  throughout 
London,  and  Croydon  borough 
would  not  make  a  decision  on  its 
own. 


Selected  List: 
advertising 
direct... 

Lord  Hunter  of  Newington,  a 
cross  bench  peer  and  leading 
medical  academic,  has  warned 
the  Government  that  the 
extension  of  the  Selected  List 
could  lead  to  pharmaceutical 
companies  advertising  their 
products  direct  to  the  public. 

Government  attempts  to 
commercialise  the  NHS  through 
the  system  of  providers  and 
purchasers,  could  lead  to  the 
American  practice  of  companies 
bringing  their  products  to  the 
direct  notice  of  patients,  he 
suggested. 

Baroness  Cumberlege,  the 
Junior  Health  Minister,  pointed 
out  during  a  debate  in  the  House 
of  Lords  that  the  availability  of 
drugs  for  sale  to  the  public  was 
determined  by  the  product  licence. 
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Dyfed 
pharmacist 
reinstated 

Dyfed  pharmacist  John  Michael 
Jones  has  been  reinstated  to  the 
Register  having  been  twice  struck 
off  for  drug  and  alcohol  offences 
and  failing  to  pay  professional  fees. 

Mr  Jones,  of  Cross  Hands, 
Llanelli,  has  been  teetotal  for 
nearly  four  years,  the  Statutory 
Committee  heard  last  week  and 
has  now  taken  a  refresher  course 
in  pharmacy  with  the  help  of  his 
MP,  Denzil  Davies. 

Since  1988  when  Mr  Jones  was 
last  taken  off  the  Register  he  has 
obtained  a  BA  in  mathematics  at 
the  Open  University.  Mr  Jones 
was  unable  to  get  a  full-time  job 
in  a  pharmacy  but  has  worked 
unpaid  for  local  pharmacists 
during  this  time. 

Statutory  Committee  chairman, 
Mr  Gary  Flather,  said  Mr  Jones 
had,  "made  a  very  good  attempt 
at  getting  himself  together". 

New  waste 
disposal 
service 

A  new  waste  disposal  service  has 
been  introduced  by  Medi-screen 
Waste  Collection  and  Disposal 
Service  in  East  Sussex  and  will 
shortly  be  introduced  into  the 
West  Sussex  and  West  Kent. 

The  service  is  designed  to 
comply  with  the  new  regulations 
on  the  disposal  of  medical  waste, 
say  Medi-screen.  Sharps  bins  and 
clinical  waste  sacks  can  be 
supplied.  The  service  covers 
Prescription  Medicines  and 
Controlled  Drugs. 

Medi-screen  will  offer  a  home 
collection  service  for  small 
producers  of  medical  waste,  such 
as  diabetics,  and  a  destruction  of 
confidential  data  service. 
Dangerous  substances  can  also  be 
disposed  of  via  a  sub-contractor 
Medi-screen  have  an  agreement 
with.  For  information  contact 
Medi-screen  on  0825  760294. 


Health  guide 
updated 

The  second  edition  of  "Your 
Health:  A  Guide  to  Services  for 
Women"  has  been  published  by 
the  Department  of  Health. 

The  33  page  booklet  covers  all 
major  concerns  and  shows  where 
information  can  be  obtained  in 
the  form  of  leaflets,  advice  lines 
or  organisations  to  contact. 

Copies  of  the  guide  are 
available  free  of  charge  bv  calling 
Freephone  0800  555777  or  by 
post  from  Health  Publications 
Unit,  No  2  Site,  Heywood  Stores, 
Manchester  Road,  Heywood, 
Lancashire  O110  2PZ. 
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PR  initiative 
needs  to 
look  beyond 
1992-93 

A  letter  has  already  been  sent 
to  my  member  of  parliament, 
the  PSNC  poster  is 
prominently  displayed  and 
petition  signatures  are  rolling 
in.  My  campaign  to  raise 
parliamentary  and  public 
awareness  of  the  injustices 
which  the  Department  of 
Health  is  trying  to  perpetrate 
on  community  pharmacy  is 
now  well  under  way. 

The  response  from  the 
public  has  been  truly 
remarkable,  with  a  willingness 
to  sign  that  would  frighten  the 
pants  off  any  Conservative 
party  manager  fly-sitting  on 
my  wall.  I  have  collected  over 
1,000  signatures  in  the  first  ten 
days  and  if  all  pharmacies 
receive  similar  support,  I 
calculate  a  petition  of  15 
million  signatures  will  soon  be 
demolishing  the  lobby  floor  of 
the  House  of  Commons. 

This  is  a  battle  pharmacy 
cannot  afford  to  lose  because 
we  are  no  longer  negotiating 
contractural  arrangements 
with  the  Department.  These 
words  imply  there  are  two 
competing  sides  which  will 
eventually  reach  a  mutual 
agreement,  without  which 
neither  can  progress.  This  is 
obviously  untrue,  as  Melvyn 
Jeremiah  so  arrogantly  spelt 
out  in  his  now  famous  letter, 
and  reiterated,  if  in  a  softer 
tone,  in  his  C&D  interview  last 
week.  The  Department  is  in  a 
position  to  ride  roughshod  over 
any  objections  our 
representatives  may  raise  and 
impose  its  solution,  however 
destructive  the  consequences. 

The  public  is 
overwhelmingly  on  our  side 
and  the  threat  of  the 
imposition  of  a  2,000 
prescription  threshold  seems  to 
be  receding  but  the  more 
insidious  threats  contained  in 


Mr  Jeremiah's  predictions 
must  not  be  ignored.  A  far 
greater  attack  on  out- 
long-term  stability  must  come 
from  his  suggestion  that  the 
Government  wishes  to 
"refresh"  the  control  of  entry 
regulations. 

Once  the  Essential  Small 
Pharmacy  Scheme  butts  up  to 
an  agreed  level  for  paying  the 
professional  allowance  and  all 
front  loading  is  removed,  it  will 
be  the  Government's  intention 
to  remove  all  restrictions  on 
new  contracts.  From  their 
point  of  view  a  capped  global 
sum  and  a  free-for-all  for 
NHS  contracts  will  quickly 
rationalise  distribution,  but 
in  line  with  the  false  arbiter 
of  market  forces  and  not 
with  the  requirements  of 
social  need. 

The  principal  dispensing 
sites  will  immediately  be 
acquired  by  the  financial 
muscle  of  the  corporate 
chains  leaving  the  individual 
entrepreneur  to  fight  in  the 
desert,  dividing  the  same 
cake  into  ever  smaller 
pieces.  For  employee 
pharmacists  the  future  could 
not  be  less  attractive,  with 
professional  initiative 
subservient  to  corporate 
discipline.  In  addition 
salaries  are  being  forced 
downwards  owing  to  the  ever 
increasing  numbers  of  new 
graduates  being  produced  by 
the  universities  in  response  to 
Governmental  policy,  and 
seeking  employment. 

This  is  a  scenario  that  may 
bring  cheer  to  the  Treasury 
mandarins  but  would  be  the 
destruction  of  our  profession. 
The  present  control  of  entry 
regulations  are  cumbersome, 
stifling  to  progress  and  do  need 
amendment  but  unfettered 
marked  forces  will  only  throw 
the  weak  to  the  wall  while 
perpetuating  monopoly.  Our 
PR  campaign  is  succeeding, 
with  almost  100  per  cent 
support,  but  its  momentum 
must  be  maintained  in  order  to 
not  only  secure  our  short  term 
survival,  but  also  the  long  term 
future  of  a  dynamic  profession, 


achieving  the  rewards  it 
deserves  while  offering  the 
public  the  service  it  desires. 

Facial 
fungus  — 
now  we 
know  why! 

All  those  lucky  colleagues  who 
have  now  received  their 
National  Shave-a-thon 
sponsorship  forms  should  rush 


their  contributions  back  to 
C&Ds  illustrious  editor,  John 
Skelton,  enclosing  a  generous 
contribution  to  the  Paul 
O'Gorman  Foundation  for 
Children  with  Leukaemia  fund. 

Having  seen  in  the  pages  of 
C&D  and,  more  frighteningly, 
being  threatened  with  a 
face-to-face  view  of  the  result 
of  removing  that  carefully 
tended  20  years  growth  of 
facial  fungus,  I  have  to  say  that 
what  was  previously  hidden 
from  sight  was  probably  the 
best  place  for  it! 

I  am  reliably  informed  that  if 
contributions  do  not  reach  the 
substantial  proportions 
expected  —  and  the  cause  is 
exceptionally  worthwhile  —  a 
second  sponsorship  form  will 
soon  be  winging  its  way 
towards  us  this  time 
containing  the  suggestion  that 
it  will  require  an  even  greater 
sum  to  make  him  grow  it 
again! 

Seriously  though,  my 
cheque  is  already  in  the  post 
and  John  thoroughly  deserves 
the  money.  The  loss  of  his 
beard,  even  if  only  temporarily, 
must  have  entailed  high 
trauma  and  exceptional 
courage,  well  over  and  above 
the  call  of  duty. 


Topical 

REFLECTIONS 
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criptspecials 


Neurontin:  novel  anti-epileptic 


Parke-Davis  are  launching 
gabapentin  (Neurontin),  the  first 
of  a  novel  group  of  anti-epileptic 
agents. 

Although  structurally  related 
to  the  neurotransmitter  gamma- 
aminobutyric  acid,  gabapentin 
differs  in  its  action  from  that  of 
several  drugs  which  interact  with 


GABA  synapses,  and  its  exact 
anticonvulsant  mechanism  is 
unclear.  It  seems  to  have  an 
improved  side  effect  profile 
compared  with  some  other 
anti-epileptic  drugs  and  does  not 
interact  with  phenytoin,  sodium 
valproate,  carbamazepine  or 
phenobarbitone. 

Product  licence  holder  Parke 
Davis  &  Co,  Lambert  Court, 
Chestnut  Avenue,  Eastleigh, 
Hants  S05  3ZQ 


Presentation  White  opaque 
capsule  containing  gabapentin 
lOOmg;  yellow  opaque  capsule 
containing  300mg;  orange  capsule 
containing  400mg.  All  are 
overprinted  with  product  logo 
Indications  Anti-epileptic  for 
add-on  therapy  for  partial 
seizures  and  for  partial  seizures 
with  secondary  generalisation  in 
patients  who  have  not  achieved 
satisfactory  control  with  standard 
anticonvulsants 

Dosage  Adults:  usually  900mg  to 
l,200mg  daily  in  three  equal 
doses,  starting  with  300mg  once  a 
day  on  day  one,  300mg  twice  daily 
on  day  two  and  300mg  three 
times  daily  on  day  three. 
Maximum  dose  2,400mg  daily. 
Maximum  time  between  doses  on 
three  times  daily  schedule  should 
not  exceed  12  hours.  The  elderly 
and  patients  with  compromised 
renal  function  may  need  dosage 
adjustment  (see  Data  Sheet).  Not 
for  children  under  12 
Warnings  Safety  in  pregnancy 
has  not  been  established.  It 
is  not  known  whether  Neurontin 
is  excreted  in  breast  milk. 
Although  there  is  no  evidence  of 
rebound  seizures  with  the  drug, 
abrupt  withdrawal  of  anticonvul- 
sants may  precipitate  status 


Medical  Matters 


Need  for  regular  review  of 
epilepsy  treatment 


Patients  taking  anti-epilepsy 
drugs  who  have  not  had  a  fit  for 
five  years  should  have  their 
treatment  reviewed,  as  should 
someone  whose  seizures  are  not 
properly  controlled,  a  neurologist 
advised  last  week. 

Pamela  Crawford,  consultant 
neurologist  to  York  and  Leeds 
Health  Authorities,  says  people 
with  epilepsy  are  often  taking  too 
many  drugs  at  too  high  doses,  or 
the  wrong  drug  for  their  type  of 
seizure.  She  recommends  that  all 
patients  should  be  treated  first  by 
someone  with  a  special  interest  in 
seizure  disorders,  rather  than  by 
a  GP,  to  make  sure  the  diagnosis 
was  correct.  Studies  suggested 
'<  it  up  to  20  per  cent  of  epileptics 
■     '"'en  wrongly  diagnosed. 

>•  ut  70  per  cent  of  new 
patit  ■  i  could  be  rendered 
seizure  free  without  side  effects 
and  this  should  be  achieved  by 
the  use  of  a  single  anti-epileptic 
in  the  lowest  possible  dose. 

Dr  Crawford  says  phenobarbitone 


should  no  longer  be  used,  as  it 
had  been  superseded  by  far  better 
drugs,  yet  it  still  accounted  for  20 
per  cent  of  epilepsy  scripts.  Many 
patients  took  drugs  for  years 
when  there  was  no  need,  so  after 


epilepticus.  Discontinuation, 
dose  reduction  or  substitution  of 
an  alternative  anticonvulsant 
should  be  done  gradually  over  at 
least  a  week.  May  exacerbate 
absence  seizures  in  some 
patients,  so  should  be  used  with 
care  in  patients  with  mixed 
seizures  which  include  absence 
Side  effects  As  Neurontin  is  most 
often  given  in  combination  with 
other  anti-epileptics,  it  is  not 
possible  to  determine  which  one 
is  associated  with  adverse  events. 
Possible  side  effects  are 
somnolence,  dizziness,  ataxia, 
fatigue,  nystagmus,  headache, 
tremor,  diplopia,  nausea,  rhinitis 
and  amblyopia.  Less  common: 
convulsion,  pharyngitis,  dysarthria, 
weight  increase,  dyspepsia, 
amnesia,  nervousness  and 
coughing.  Patients  should  be 
warned  about  possible  effects  on 
driving  and  use  of  machinery 
Storage  In  a  dry  place  between 
15-30C 

Legal  category  POM 
Packs  Tubs  initially,  then  cartons 
of  100  x  lOOmg  (£22.86),  300mg 
(£53)  and  400mg  (£61.33) 
Product  licence  numbers  lOOmg 
0018/0202;   300mg  0018/0203; 
400mg  0018/0204 
Issued  May  1993 


five  years  without  seizures  it  was 
worth  trying  to  wean  the  patient 
off  medication.  Women  intending 
to  become  pregnant  should  also 
have  their  treatment  reviewed. 

Some  of  the  newer  compounds 
such  as  vigabatrin  and  lamo- 
trigine  appear  to  carry  less  risk  to 
the  foetus,  but  further  evidence 
was  needed. 


Charts  improve  compliance 


An  computer  generated  reminder 
chart  is  a  practical  and  cost 
effective  aid  to  compliance, 
concludes  a  study  by  three 
pharmacists  in  this  week's  British 
Medical  Journal. 

Dr  David  Kenneth  Raynor, 
Professor  Geoffrey  Booth  and  Dr 
Alison  Blenkinsopp  investigated 
compliance  in  197  patients  being 
discharged  from  hospital  who 
were  regularly  taking  two  or 
more  drugs.  The  patients  were 
randomised  in  to  one  of  four 
groups:  counselled  by  a  nurse 
with  or  without  a  reminder  chart; 
and  structured  counselling  from 
a  pharmacist  with  or  without  a 


reminder  chart. 

An  individualised  reminder 
chart  was  produced  by  a  medicine 
labelling  computer  and  given  to 
197  patients  on  discharge.  Ten 
days  later  the  patients  were 
visited  and  interviewed,  and  their 
tablets  collected. 

Of  the  patients  who  received 
the  reminder  chart,  83  per  cent 
correctly  described  their  dose 
regimen  compared  with  47  per 
cent  of  those  without  the  chart.  A 
mean  compliance  score  of  greater 
than  85  per  cent  was  achieved  by 
63  per  cent  of  patients  without  a 
reminder  chart  and  by  86  per  cent 
of  those  with  the  chart. 


Exocin  drops 

Allergan  have  introduced  Exocin 
(ofloxacin),  a  new  quinolone 
antibiotic  for  routine  use  in  eye 
infections.  Exocin  (£2.65  for  5ml) 
is  a  broad  spectrum  antibiotic 
which  is  active  against  all  the 
major  pathogens,  including  many 
resistant  to  chloramphenicol  and 
gentamicin.  Allergan.  Tel:  0494 
427029. 

Sovereign  relaunch 

Waymade  have  relaunched  their 
Sovereign  sterile  dressing  packs 
(£8.40  for  pack  of  12)  and  sterile 
gauze  swabs  (7.5cm  x  7.5cm,  8 
ply,  £14.59  for  48  packs  of  5), 
both  of  which  are  available  on 
FP10.  The  whole  range  of 
Sovereign  surgical  products  is 
being  promoted  during  May 
through  regional  wholesalers,  and 
by  Waymade.  Tel:  0268  530292. 

Haemaccel  recall 

Hoechst  UK  have  recalled  the 
following  batches  of  Haemaccel  as 
a  precautionary  measure:  077877, 
077878,  078878,  092877,  092878, 
093877,  095877,  095878,  096877, 
111878,  112878,  113878, 134878, 
136877,  136878,  141878.  They 
have  received  reports  of  adverse 
reactions  —  chills  and  fever  — 
which  appear  in  clusters. 
Although  these  reactions  are 
listed  in  the  Data  Sheet,  the 
company  is  unable  to  identify  the 
reason  why  they  have  occured  in 
clusters.  Anyone  who  has  stock 
should  contact  their  supplier.  If 
stock  was  obtained  direct,  contact 
Malcolm  West  on  081-754  3241. 

Colven  renamed 

Reckitt  &  Colman  are 
re-launching  Colven,  with  a  new 
orange  flavour  and  have  renamed 
it  Fybogel  Mebeverine  (60  sachets, 
£15).  The  dose  remains 
unchanged  at  one  sachet  in  the 
morning  and  evening.  Reckitt  & 
Colman.  Tel:0482  26151. 

Ensure  flavours 

Four  flavours  have  been  added  to 
the  Ensure  Plus  range.  These  are: 
fruit  of  the  forest,  banana, 
raspberry  and  orange.  Abbott 
Laboratories.  Tel:  0628  773355. 

Survanta  surfactant 

Survanta  (Beractant)  is  a  sterile 
pulmonary  surfactant  indicated 
for  the  treatment  of  respiratory 
distress  syndrome  in  newborn 
premature  infants.  It  is  intended 
for  intratracheal  use  and  will  be 
sold  primarily  to  hospitals.  (8ml 
vial,  £314.29).  Abbott 
Laboratories.  Tel:  0628  773355. 

Abbott  cans 

Suplena  is  a  liquid  nutrition  drink 
for  patients  requiring  protein, 
electrolyte  and  fluid  restrictions. 
It  is  supplied  in  237ml  cans 
(£49.25  for  24  cans)  and  is 
intended  for  sale  to  hospitals  onlv. 
Abbott.  Tel:  0628  773355. 


-SO 
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Millions  of 
women  get 
migraine, 
and  you're 
the  man 
with 

Migraleve... 


As  many  as  one  in  ten  people  are  migraine  sufferers. 

For  them,  prompt  relief  can  feel  like  a  miracle.  Only 
you  stock  an  OTC  treatment  that  can  boast  79%  success 
providing  just  that  t 

It's  Migraleve  -  the  no.  1  treatment  for  migraine, 
the  no.  3  strong  analgesic  in  pharmacy.* 

more  people  could  have  a  lot  to  thank  you  for.         It  could  make  you  very  popul; 
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PINK  TABLETS 


YE '.LOW  TABLETS 


Migraleve 


tMyro  WH.  Med  Digest  1972;  17  (7):  45-52.        'Based  on  OTC  cash  sales.  Nielsen.  March  1993. 


Charwell  Pharmaceuticals  Ltd..  Charwell  House 
Wilsom  Road.  Alton.  Hampshire  CIJ34  2TJ 


Counterpoints 


Heinz  reinvent  their 
babyfood  range 


Heinz  have  totally 
redeveloped  the  whole  of 
their  baby  meals  with  the 
introduction  of  33  new 
recipes,  new  textures,  new 
pack  designs  and  some 
larger  sizes.  There  are  91 
varieties  in  all. 

Some  of  the  less 
contemporary  or  popular 
recipes  have  been 
discontinued,  in  what 
Heinz  describe  as  the  most 
radical  activity  they  have 
ever  undertaken. 

In  the  strained  savouries 
range,  more  vegetables 
have  been  used  to  give  a 
thicker  texture  and 
improve  the  flavour.  New 
recipes  include  carrot  and 
lamb  with  rosemary, 
together  with  more 
vegetarian  varieties  such 
as  vegetable  bake  with 
coriander.  There  are  14 
128g  (£0.33)  cans  and  11 
128g  jars  (£0.39). 

All  savoury  varieties 
provide  a  minimum  3.6g 
of  protein  per  100  calories 
and  added  iron  with 
vitamin  C  further 
enhances  iron  absorption 
from  the  vegetarian  meals. 
Maximum  sodium  levels 
are  200mg  per  lOOg. 

Two  larger  packs  have 
been  added  to  the  junior 
savouries  range  in 
response  to  requests  from 
mothers.  There  is  now  a 
200g  jar  (£0.49)  and  a 
363g  ring-pull  can  (£0.39) 

well  as  the  163g  jar 
(£  :  i4). 

!  'res  are  said  to 
resen.,  >\c  home-made 
foods  n  i<  'i'e  closely  than 
before,  and  the  29  varieties 
include  more  original 
recipes  such  as  fruity 
vegetable  and  chicken 


risotto. 

The  desserts  have  been 
simplified  into  37  recipes 
suitable  for  all  ages  from 
about  three  months 
upwards.  Two  new  pure 
fruits  in  jars  are 
complemented  by  a  just 
apple  pure  fruit  variety  in 
the  128g  ring-pull  can, 
while  all  jar  varieties  are 
available  in  163g  sizes, 
again  reflecting  the 
demand  for  larger  sizes. 

The  new-look  labels  are 
bright  blue  for  strained, 
red  for  junior  and  green 


for  desserts.  The  meals  are 
presented  to  the  trade  in 
smaller  cases  of  12. 

A  £13  million  support 
package  includes  a 
year-round  television 
campaign  which  breaks  in 
September,  advertising  in 
women's  and  parentcraft 
Press,  and  public  relations. 

Direct  mail  will 
continue  throughout  1993, 
together  with  sampling 
through  the  Bounty  New 
Mothers  and  Progress 
packs.  Heinz  Ltd.  Tel: 
081-848  2386. 


Numark  on  male 


Numark  have  produced  an 
insert  on  male  grooming 
for  their  A-Z  looseleaf 
merchandising  manual. 

The  insert's  main 
feature  is  a  planogram, 
said  to  address  the  latest 
marketing  developments 
as  well  as  recognising  new 
ranges.  The  planogram 
illustrates  the 
recommended  space 


grooming 


allocation  for  each  product 
group,  which  the 
pharmacist  can  adopt  to 
suit  the  shop  layout. 

The  marketing 
information  in  Numark's 
A-Z  manual  is  researched 
and  produced  by  Numark 
and  Logistics  Data 
Systems.  Numark 
Management.  Tel:  0827 
69269. 


Clarins  give  pollution 
protection 


Clarins  continue  to  focus 
on  the  problem  of 
pollution,  with  the  launch 
of  a  day  lotion  to  protect 
skin  from  the  ageing 
effects  of  pollution, 
dehydration  and  light. 

Moisture  Lotion 
Hydration  Plus  (50ml 
£14.50)  contains  linden, 
ginseng,  vitamins  B5,  C 
and  E  to  protect  from 


pollution;  honey,  maize 
and  perfluorine  oil  to 
moisturise;  rice  bran  oil 
and  mica  to  protect  from 
light. 

It  is  suitable  for  all  skin 
types,  say  Clarins,  and  men 
as  well  as  women.  It 
should  be  applied  daily  on 
its  own  or  over  moisturiser 
(dry  skins).  Clarins  UK. 
Tel:  071-629  2979. 


Baby  markets  —  'the 
year  of  the  grocer' 


Another  baby  markets 
report  has  highlighted  the 
increasing  strength  of 
grocers  at  the  expense  of 
pharmacies. 

"1992  was  definitely  the 
year  of  the  grocer  -  with 
significant  growth  in  baby 
foods  and  baby  milks," 
says  "Baby  Products 
Market  1993,"  produced  by 
Retailing  World  in 
association  with  the 
Institute  of  Grocery 
distribution  and  Heinz. 

But  the  report  cites 
Boots  as  being  the  single 
most  visited  retailer  for 
mother  and  baby:  "Its 
wider  choice,  High  Street 
presence  and  heritage 
reinforce  its  popularity." 

Over  half  the  mothers 
questioned  in  an  FSA 
survey  had  bought  items 
in  Boots  during  the 
previous  seven  days, 
compared  with  just  under 
one-third  who  had  made  a 
purchase  in  Woolworths, 
the  second  most  popular 
outlet. 

The  growth  of  grocery 
multiples  is  attributed  to 
aggressive  price  promotion 
of  nappies  which  has 
increased  turnover  in 
other  baby  categories. 
"Figures  suggest  that  a 
retailer  who  fails  to  offer 
keenly  priced  nappies 
could  be  courting  a  decline 
in  his  overall  business," 
the  report  warns. 

FSA  statistics  show  that 
grocers  accounted  for  56 
per  cent  of  nappy  sales  last 
year,  an  increase  of  45  per 
cent,  compared  with 
pharmacies/drugstores 
which  declined  3  per  cent 


to  34  per  cent  of  sterling 
sales.  Total  nappy  sales 
reached  £447.9  million  in 
1992. 

Grocers  had  a  50  per 
cent  sterling  share  of 
meals  (up  13  per  cent  year 
on  year)  and  39  per  cent  of 
milks  (up  40  per  cent), 
compared  with 
pharmacy/drugstore  shares 
of  47  per  cent  (up  2  per 
cent  in  meals,  down  2  pet- 
cent  in  milks).  Meals  were 
worth  a  total  £1 13.8m  and 
milks  £108.2m. 

The  report  points  to  the 
dilemma  of  the  mother's 
desire  for  premium  quality 
being  tempered  by  a 
reluctance  to  pay  high 
prices. 

"This  has  been 
particularly  good  for 
grocers  and  for  value  for 
money  products  such  as 
Heinz'  tins,"  says  Roger 
Hobbs,  Heinz'  baby 
products  category 
manager.  Dry  meals  have 
grown  13  per  cent  to  reach 
£49m  while  wet  meals  as  a 
whole  have  grown  2  per 
cent  to  £64.8m  (FSA 
figures).  Baby  drinks  saw  a 
3  per  cent  fall  in  value  to 
£23. 5m,  contributing 
factors  being  parental 
concern  over  the  use  of 
sugars  and  the  recession, 
which  encouraged  many 
mothers  to  save  money  by 
using  traditional  cordials 
and  adult  drinks.  This  year 
looks  set  to  see  a  further 
decrease  unless 
manufacturers 
dramatically  reduce  sugar 
contents,  the  report 
predicts.  Heinz  Ltd.  Tel: 
081-848  2386. 


Cannon  Babysafe  have  added  the  Sealable  Straw  Cup  to  their 
Avent  range.  The  9oz/260ml  cup  (£2.95)  is  recommended 
for  children  of  nine  months  and  onwards.  The  design  of  the 
cup  makes  it  ideal  for  travelling  as  a  disposable  straw  can  be 
inserted  into  the  adaptor  and  it  is  doubled  back  to  seal  the 
cup.  Cannon  Babysafe.  Tel:  0787  280191 


Chemist  &  Druggist  8  MAY  1993 


E45  ASSETS 


ARE  NOW  MORE  LIQUID 


dermatoiogical 
moisturising 
lotion 

SOOTMSANP  SOfWvi 
DRY  SKIN 

NONGKASi 


With  the  arrival  of  new  Lotion  E45,  the  E45  range 
now  offers  dry  skin  care  with  a  lighter  touch. 

A  valuable  adjunct  to  Cream  E45 ,  this  effective 
dermatoiogical  moisturiser  spreads  easily  over  large 
areas  of  dry,  sensitive,  flaking  or  chapped  skin  - 
without  feeling  greasy. 

Like  Cream  E45,  Lotion  E45  is  unperfumed, 
tested  to  dermatoiogical  standards  and  formulated 
with  hypoallergenic  lanolin  to  ensure  greater 
skin  tolerance. 


Since  customers'  needs  vary,  it's  not  surprising  they 
are  responding  to  this  new  E45  texture  with  great 
enthusiasm.  And  the  latest  research  among  non-E45 
users  shows  that  58%  are  likely  to  buy  Lotion  E45. 

That  means  the  E45  range  will  bring  you  even  more 
customers,  especially  in  view  of  our  extensive 
consumer  advertising. 

So  make  sure  you  stock  new  Lotion  E45  and 
recommend  it  to  all  those  who  prefer  their  E45 
assets  to  be  more  liquid 


NEW  LOTION  E45  ESSENTIAL  MOISTURE  REPLACEMENT 


REFERENCE  1  Data  on  Me.  Crookes  Healthcare  Limited 


Galenphol 
Paediatric  goes  OTC 


Galen  are  launching 
Galenphol  Paediatric,  a 
cough  sedative,  into  the 
OTC  market.  They  are  also 
relaunching  three  existing 
products. 

Galenphol  Paediatric  is 
sugar  free,  orange 
coloured,  aniseed 
flavoured  and  contains 
2mg/5ml  pholcodeine  BP. 
It  is  available  in  a  90ml 
size  (£1.95)  and  is 
recommended  tor  children 
from  three  months 
upwards  for  the  treatment 
of  unproductive  cough. 

A  graduated  5ml  syringe 
and  plastic  adaptor  for  the 
bottle  top  is  included  in 
the  pack  with  a  full  patient 
information  leaflet. 

Galpseud  linctus  and 
tablets  are  being 
relaunched  into  the  nasal 


decongestant  market.  The 
linctus  now  comes  in  a 
140ml  size  (£2.20)  and  a 
graduated  syringe  will  also 
be  included  in  this  pack. 
Galpseud  tablets  are 
available  in  an  18  tablet 
pack  (£1.59)  with  a  patient 


information  leaflet 
included  in  the  pack. 

Manevac,  the  natural 
fibre  laxative,  has  been 
relaunched  in  the  250g 
can  with  the  same  green 
livery  as  the  sachets.  Galen 
Ltd.  Tef:0762  334974. 


News  for 

nails 

Rimmel  are  introducing 
five  more  nail  polish 
shades  and  new 
formulations. 

Fashion  Plus  nail  polish 
has  been  renamed  Fashion 
Finish  and  is  presented  in 
a  new  bottle.  Five  more 
shades  join  the  range. 

New  to  the  range  are 
Nail  Whitening  Pencil 
(£1.49)  and  Cuticle 
Conditioner  (£1.79). 

Triple  Action  (£1.79)  is  a 
new  multi-purpose 
product.  It  can  be  used  as 
a  base  coat,  protective  top 
coat  or  strengthener. 

A  gift  with  purchase 
offer  gives  consumers  a 
cosmetic  purse  when  they 
spend  £5  or  more  on  the 
new  products.  Rimmel. 
Tel:  071-637  1621. 


Good  growth  for 
sanpro  market 


In  1992  the  sanitary 
protection  market  saw 
dramatic  growth  with  an 
increase  of  19  per  cent  on 
the  previous  year, 
according  to  Sancella  who 
have  just  released  a  report 
on  the  sector. 

Retail  sales  reached 
£206  million  with  an 
estimated  2.7  billion 
towels,  liners  and  tampons 
sold  in  the  UK.  Pharmacies 
and  drugstores  account  for 
40  per  cent  of  these  sales. 

Due  to  the  high 
technology  ultra-thin 
towels  and  the  advertising 
supporting  those  brands, 
towels  have  been  gaining 
market  share  at  the 
expense  of  tampons. 

Press-on  towels  now 
account  for  39  per  cent  of 


An  is> formation  leaflet  on  the  benefits  of  exercise  for  older 
peopk  has  heen  produced  jointly  by  Crookes  Healthcare's 
PR  Spray  and  the  Chartered  Society  of  Physiotherapy.  Called 
"Mobility  is  a  must",  the  16-page  booklet  is  aimed  at  people 
about  to  retire  and  stresses  the  importance  of  keeping  fit  in 
later  life.  For  copies  write  to:  Mobility  is  a  Must  leaflet,  PO 
Box  63,  High  Wycombe,  Bucks  HP10  8XA 


the  sanpro  market;  of  that 
thick  winged  towels 
account  for  10  per  cent 
and  ultra-thin  towels  12 
per  cent.  Tampons  take  42 
per  cent  of  the  market. 

The  sales  of  panty  liners 
increased  by  5  per  cent  in 
1992,  compared  with  14 
per  cent  the  previous  year. 
Sancella  suggests  that 
reasons  for  this  may 
include  a  reduction  in 
shelf  space  to  make  room 
for  new  towels  and  also  an 
economic  effect  as  panty 
liners  can  be  a 
discretionary  purchase. 

The  new  longer  liners 
have  not  made  an  impact 
on  the  market,  gaining  a 
share  of  less  than  1  per 
cent.  Scott  Ltd.  Tel:  0342 
327191. 


Good 
recall  for 
Nicotinell 

Nicotinell,  the  nicotine 
patch  to  help  give  up 
smoking,  has  been  placed 
second  in  a  survey  of 
memorable  adverts. 

Some  77  per  cent  of 
people  questioned  in  the 
survey  conducted  over  a 
two  week  period  in  March, 
remembered  the  Nicotinell 
advert. 

Geigy  Pharmaceuticals, 
who  manufacture 
Nicotinell,  say  that  it  is 
now  the  leading  nicotine 
patch  OTC  with  a  54  per 
cent  share  of  the  market. 
Ciba  Pharmaceuticals.  Tel: 
0403  272827. 


Farley's  address 
preterm  babies 


A  video  and  booklet  to  help 
parents  of  pre-term  babies 
has  been  produced  by 
Crookes  Healthcare  in 
support  of  their  Farley's 
Premcare  formula. 

The  30-minute  video, 
"So  far,  so  good  —  special 
care  for  special  babies", 
has  been  produced  in 
conjunction  with  a  leading 
paediatrician,  and  answers 
common  questions  parents 
may  have.  It  features  a 
guided  tour  of  a  special 
care  baby  unit.  The 
booklet  accompanying  the 
video  gives  supplementary 
information. 


The  third  element  of  the 
pack  is  a  booklet  for  the 
baby's  younger  brother  or 
sister,  suggesting  ways  in 
which  they  can  be  involved 
in  caring  for  the  new 
arrival. 

The  video  and  leaflets 
will  be  available  at  all 
special  care  baby  units, 
and  both  leaflets  may  be 
obtained  free  by  writing  to: 
Farley  Infant  Nutrition, 
Customer  Service  Dept., 
PO  Box  57,  Central  Park. 
Lenton  Lane,  Nottingham 
NG7  2LJ.  Crookes 
Healthcare.  Tel:  0602 
507431. 


Cussons  hire  Merton 
for  new  TV  campaign 


Cussons  are  putting  their 
biggest  ever  spend  behind 
Imperial  Leather  in  a  new 
£6.7  million  campaign 
over  the  next  year. 

A  television  campaign 
for  Imperial  Leather  soap 
starts  this  week  and  will  be 
followed  in  July  by 
advertising  for  the  shower 
gel.  A  series  of  four 
interconnected 
commercials  have  been 
developed,  starring 


comedian  Paul  Merton  as 
an  intrepid  reporter  on  a 
mission  to  discover  why 
consumers  use  Imperial 
Leather. 

The  advertisements  of 
the  shower  gel  will 
coincide  with  the  relaunch 
of  the  brand,  including 
new  packaging  and 
formulation  changes,  to  be 
revealed  this  Summer. 
Cussons.  Tel:  061-792 
6111. 


Shades  of  Summer 
from  Sensiq 


Sheer  Summer  Tints  is  a 
new  cosmetic  collection 
from  Sensiq,  giving  a 
warm,  sunkissed  look. 

Natural  Bronze  Tint 
(40ml  £1.99)  gives  a  sheer 
wash  of  colour  in  a  light, 
non-greasy  formulation. 
Powder  Silk  Bronze 
(£5.25)  is  now  available  in 
two  shades,  Golden  Bronze 
and  Deep  Bronze. 

For  eyes,  Sheer  Shadow 
Silk  (£3.25)  comes  in  four 


shades:  Sheer  Pearl,  Sheer 
Apricot,  Sheer  Clover  and 
Sheer  Maple.  Lips  are 
coloured  with  Sheer  Silk 
lip  colour  (£3.45)  in  a 
choice  of  five  shades. 

The  Sheer  Summer 
Tintes  range  is  being 
supported  with  a  special 
promotional  offer  of  a  free 
Powder  Silks  brush  in  a 
clear  wallet  with  any  two 
purchases.  Sensiq.  Tel: 
071-409  1413. 
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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 

They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%f  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


chlorhexidine  gluconate 


lo  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 

ODUCT  INFORMATION  Consult  Data  Sheet  before  prescribing.  USE  Inhibition  of  plaque,  treatment  and  prevention  of 
igivitis;  maintenance  of  oral  hygiene  Mouthwash  and  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival 
aling  following  surgery  and  the  management  of  aphthous  ulceration  and  oral  candidiasis.  PRESENTATION  Spray  and  Mint 
iuthwash:  A  clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Mouthwash::  A  clear  pink  solution 
itaining  0  2%  w/v  chlorhexidine  gluconate    Dental  Gel    A  clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate. 
>SAGE  AND  ADMINISTRATION  Spray:  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  daily 
iuthwash  and  Mint  Mouthwash;  Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  daily  Prior  to  dental  surgery,  rinse  mouth  with 
ml  for  one  minute.  Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily  CONTRAINDICATIONS 

vious  hypersensitivity  reaction  to  chlorhexidine.  Such  reactions  are,  however,  extremely  rare  PRECAUTIONS  For  oral  use  only,  keep  out 
eyes  and  ears  SIDE  EFFECTS  Occasional  irritative  skin  reactions  Generalised  allergic  reactions  to  chlorhexidine  have  also  been  reported  but 
;  extremely  rare    Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappears  after 
continuation  of  treatment.  Staining  can  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polishing 

complete  removal.  Stained  anterior  tooth-coloured  restorations  which  are  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement 
insient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation.  Very  occasional  parotid  swelling.   PRODUCT  LICENCE  NUMBER  AND  BASIC 
-rsodyl'  Spray  (0029/0230)  60  ml  (OP)  £2  80  'Corsodyl' Mouthwash  (0029/0124)  300  ml  (OP)  £1  25  'Corsodyl' Mint  Mouthwash  (0029/0201)  300  ml  (OP)  £1.25 

I  (0029/0080)  50g  (OP)  £0.83  'Corsodyl' is  a  trademark.  Legal  Category  P  Date  of  last  revision  March  1993. 
>urce:  Milpro  Independent  Research,  1 992    tCorsodyl  Dental  Gel  contains  1  %  w/w  chlorhexidine  gluconate. 

5BT 


NHS  COST 

'Corsodyl' 


nlhKline  Beecham  Consumer  Brands,  Brentford,  TW8  9BD,  UK.  Tel:  081  560  5151 


a  leading  authority  on  oral  hygiene. 


On  TV  Next  Week 


Henara  gets  new 
look  for  Spring 


The  Henara  range  of 
haircare  products  is  being 
given  a  new  look  and 
improved  formulations. 

Henara  Treatment  Wax 
will  now  contain  a 
combination  of  henna  with 
honey  and  almond  oil, 
while  the  Hot  Oil 
treatment  contains  henna 
with  honey  and  wheatgerm 
oil. 

The  size  and  shape  of 
the  Henara  packs  remain 
the  same,  but  the  overall 
design  has  been 
strenthened  for  more 
impact. 

The  brand  will  be 
supported  by  a  £1.5 
million  television  and 
Press  campaign  over  the 
Summer.  A  consumer 
leaflet  will  be  available. 
Henkel  Cosmetics.  Tel: 
081-804  3343. 


Coty  gets 
Nuance 

Nuance  is  the  latest 
addition  to  the  Coty 
bodyspray  range.  A  blend 
of  oriental,  citrus  and 
floral  notes,  Nuance  comes 
in  green,  orange  and 
purple  packaging.  It  will 
retail  at  £1.99.  Beauty 
International.  Tel:  0491 
833333. 


Hair  raising  offers 
from  Wei  la 


Wella  have  a  range  of 
special  haircare  offers  this 
Summer. 

Shaders  &  Toners  are  on 
offer  at  £0.99  for  a  twin 
pack.  Retailers  simply 
order  the  twin  packs  and 
will  be  charged  a  reduced 
list  price  to  compensate 
for  the  reduction  in  rsp. 

Colour  Confidence  Wash 
Out  Colour  is  on  special 
offer,  retailing  at  £1.59. 
Retail  accounts  are 
compensated  with  a  "buy 


Montagne  Jeunesse  have  developed  a  new  merchandising 
stand,  in  the  shape  of  a  tree.  There  are  ten  shelf  facings 
poisitioned  like  branches  off  a  central  stem.  A  bright  new 
header  card  features  the  banner  "Montagne  Jeunesse 
herbalists,  natural  body  and  bath  therapv".  Distributor: 
Laughton  &  Sons.  Tel:  021-436  6633 


eight  packs  get  five  packs 
free"  stock  deal. 

Wella  Color  Set  is  on 
special  offer  to  consumers, 
with  a  reduction  of  £0.25 
on  the  100ml  size. 

Relaunched  Wella 
Shockwaves  is  being 
promoted  to  retailers  with 
a  special  price  starter  pack 
which  contains:  Shape  'n 
Shine  creme  gel.  Big 
Volume  mousse,  Smooth 
Style  Foaming  Whip,  Hair 
Styling  Gum,  Wet  Gel, 
Strong  Gel  and  Ultra 
Strong  Gel.  The  pack  is 
available  at  £55.73  for  a 
limited  period. 

The  range  will  be 
supported  by  a  £3  million 
campaign  starting 
mid-May.  Wella  GB.  Tel: 
0256  20202. 


Oral  care 
on  the 
move 

Sutherland  Health  are 
launching  two  travel 
toothbrush  kits. 

Sanos  POP  Box  (£2.50) 
is  aimed  at  the  teenage 
market.  Coloured  in  bright 
orange  and  yellow,  the 
toothbrush  fits  inside  a 
storage  case  and  snaps 
onto  the  outside  for  use. 
The  kit  includes  a  small 
tube  of  toothpaste  and  a 
toothpick. 

Sanosdent  Travel 
Compact  (£3.50)  comes  in 
a  choice  of  four  colours 
and  is  aimed  at  the  adult 
market.  The  kit  contains 
toothbrush,  toothpaste, 
floss/toothpick  and 
mouthwash.  Sutherland 
Health.  Tel:  0635 
874488. 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 
CAR  Carlton 
GMTV  Breakfast 
Television 


STV  Scotland  (central) 
Y  Yorkshire 
HTV  Wales  &  West 
M  Meridian 
TT  Tyne  Tees 
W  Westcountry 


Ambre  Solaire: 

All  areas  except  CTV,  GMTV 

Anadin  Extra: 

All  areas 

Andrews  Antacid: 

All  areas  except  U,  CTV 

Askit  capsules  and  powder: 

STV,  G 

Farley's  babyfoods: 

All  areas 

Hofels  garlic  pearles: 

G,  TT.  Y 

Lil-lets: 

C,  A,  LWT,  CAR,  BSkyB 

Mum:                 CAR,  LWT,  C,  G,  STV,  GTV,  HTV,  M.  A,  B 

Nicotinell  patch: 

All  areas 

Nivea  Visage: 

All  areas  except  CTV 

Oxy: 

All  areas 

Pears  Pure  Body  Care: 

All  areas  except  U,  CTV,  LWT 

Rennie: 

STV,  B.  C,  C4 

Remegel: 

All  areas 

Scholl: 

GMTV,  C,  G 

Soft  &  Gentle:           All  areas  except  U.  HTV,  CTV',  W,  CAR 

Solpadeine: 

All  areas  except  U 

Widsom  Reflex: 

GMTV,  C4 

Wrigley's  Extra  and  Orbit: 

All  areas 

Revlon  look  to 
bodycare  for  Summer 


Eterna  27  is  a  new 
bodycare  range  from 
Revlon,  comprising 
exfoliating  body  cream  and 
24  hour  firming  body 
cream. 

Both  contain  glucose, 
urea  and  amino  acids  to 
moisturise,  collagen  and 
lipids.  Eterna  27 
exfoliating  body  cream 
(150ml  £9.50)  gently 
removes  dead  cells,  leaving 
skin  smoother  and  softer. 
Eterna  27  24  hour  timing 
body  cream  (150ml 
£14.50)  will  lock  in 
moisture  and  leave  skin 
feeling  firmer,  say  Revlon. 

Building  on  the  success 
of  Innerlash  mascara, 
Revlon  have  added 
Waterproof  Innerlash 
(£9.95). 

New  for  Summer  is 


Sunglow  Effects 
self-tanning  moisturiser 
for  the  body  (150ml 
£11.50).  It  will  develop  a 
tan  in  four  hours. 

Brilliance  of  Bronze  is 
the  new  Summer 
cosmetics  collection  from 
Revlon,  a  mix  of 
shimmering  sunkissed 
shades  of  gold,  copper, 
amber,  red  and  bronze. 

There  are  two  new 
shades  of  Custom  eyes, 
Brilliant  Bronze  and  Gold 
Gleam  (£4.25).  Lips  are 
coloured  with  Moisture 
lipstick  (£6.95)  in  Red 
Baize,  coral  Glimmer, 
Golden  Glaze  and  Blase 
Bronze.  Nails  are  polished 
with  Bronze  Burnish  and 
Golden  Glow  (£5.50). 
Revlon  International.  Tel: 
071-629  7400. 


Seventies  revival  spurs 
Charlie  relaunch 


Seventies  success  story 
Charlie  has  been  given  a 
new  lease  of  life  with 
relaunched  packaging  and 
new  advertising. 

Renamed  Charlie  Blue 
and  personified  by  Revlon 
supermodel  Cindy 
Crawford,  the  fragrance 
has  been  repacked  in  blue 
cartons  endorsed  with  the 
new  Charlie  logo.  The 


fragrance  is  unchanged.  It 
is  available  as  eau  de 
toilette  spray  (15ml  £5.59; 
30ml  £8.95;  50ml  £11.95) 
and  body  spray  (75ml 
£1.99). 

The  relaunch  will  be 
supported  by  a  Press 
campaign  in  women's 
magazines.  Revlon 
International.  Tel: 
071-629  7400. 
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Now  available  with  additives 


Sensiq's  cosmetics  and  toiletries  are 
as  pure  as  they  have  always  been. 

The  additives  come  on  top, 
in  the  shape  of  a  cosmetics  bag 
and  cosmetics  worth  £10  for 
your  customers,  and  a  £10 
Marks  and  Spencer  voucher  for  you 
(plus  a  £5  Marks  and  Spencer 
voucher  for  a  member  of  your  staff). 

All  your  customers  have  to  do  is 
spend  £10  with  Sensiq. 


As  a  current  stockist  of  Sensiq 
Colour  Cosmetics,  all  you  have  to  do 
is  make  sure  Sensiq  products  and 
promotions  are  displayed  correctly 
and  that  your  staff  are  kept  fully 
informed. 

You  must  also  participate  in  the 
Sensiq  Pure  Performance  promotion. 

Ask  your  Sensiq  representative  to  tell 
you  more.  Or  if  you  don't  yet  stock 
Sensiq  and  would  like  to, 


call  Sensiq  Customer  Services  on 
0233-625076. 

But  make  sure  you  do  because 
there's  one  other  additive  that  you 
can  expect  from  this  promotion. 
Increased  sales. 


6ENSIQ, 

—     COLOUR  WAS  NEVER  SO  PURF 


Suitable  for  sensitive  skin  •  Dermatologically  tested  •  Fragrance  free 


English  Grains  add 
Betalife  antioxidant 


English  Grains  Healthcare 
have  launched  an 
anti-oxidant  product,  Red 
Kooga  Betalife. 

It  combines  the 
anti-oxidants  beta- 
carotene,  vitamin  C  and 
vitamin  E  with  selenium, 
fish  oils  and  ginseng. 

Recent  studies  have 
shown  that  the  intake  of 
anti-oxidants  can  protect 
the  body  from  diseases 
such  as  cancer,  heart 
disease  and  strokes,  say 
English  Grains. 

Red  Kooga  Betalife 
one-a-day  capsules  provide 
the  recommended  daily 
dose  of  anti-oxidants 
according  to  the  World 
Health  Organisation.  The 
product  also  contains 
ginseng  for  energy  and  fish 
oils  for  maintaining  a 


healthy  heart,  say  English 
Grains. 

Red  Kooga  (£5.99  for  32 
capsules)  will  be  supported 
by  national  advertising  in 


women's  Press,  point  of 
sale  material  and  in-store 
leaflets.  English  Grains 
Healthcare.  Teh  0283 
221616. 


High-tech  styling  with 
Denman  vent  brush 


Denman  have  increased 
their  range  of  brushes  with 
the  addition  of  the  Hyflex 
Vent  (D200). 

Claimed  to  be  the  first 
integrated  one-piece 


moulded  hairbrush  made 
from  Hytrel,  it  is  designed 
for  blow-drying  hair.  The 
Hyflex  Vent  retails  at  £2.85 
Denroy  International.  Tel: 
081-974  6674. 


Summer  shades  offer 
with  Tribe 


(  i  e  giving  away  free 
sunglasses  to  consumers 
who  purchase  their  15ml 
or  30ml  Tribe  parfum  de 
toilette  spray. 

Exclusive  to  the 
independent  sector,  the 
sunglasses  have  light  pink 


and  blue  frames  which 
change  to  magenta  and 
purple  when  exposed  to 
sunlight.  A  counter  unit  is 
available,  holding  the 
fragrance  and  sunglasses. 
Beauty  Intl.  Tel:  0491 
833333. 


Lloyd's 
offer 

Free  flowers  for  a  year  is 
the  prize  on  offer  for  three 
community  pharmacy 
assistants  in  the  Lloyd's 
Cream  competition. 

To  enter,  pharmacists 
simply  fill  out  a  form, 
answer  four  questions 
about  the  product,  and 
send  it  off  to  Seton 
Healthcare.  Closing  date 
for  entries  is  June  28. 
Seton  Healthcare.  Tel: 
061  652  2222. 

Fuji  pack 
camera 

Fuji  have  added  a  compact 
camera  with  red-eye 
reduction  and  drop-in 
loading  for  under  £60. 

The  camera  also  has 
autofocus  and  autofocus 
lock,  motorised  film 
advance  and  rewind, 
automatic  exposure  setting 
and  DX  film  coding. 

The  addition  of  the 
DL-90  means  the  company 
now  has  five  compacts  in 
the  £20-£90  range.  Fuji. 
Tel:  071-586  5900. 

Weekend 
in  Paris 

A  weekend  in  Paris  is  the 
star  prize  for  a  pharmacy 
assistant  in  an 
Otrivine-Antistin 
competition.  To  enter, 
assistants  must  answer  a 
few  questions  about  hay 
fever  and  return  the  form 
to  Ciba  by  June  1.  Ciba 
Vision.  Tel:  0489  785399. 


English  Grains 

A  donation  to  the  British 
Herbal  Medicine  Association 
has  been  made  by  English 
Grains  Healthcare.  Tel: 
0283  221616. 

Dettox  on  TV 

Reckitt  &  Colman  have 
signed  up  David  Bellamy 
for  a  new  Dettox 
advertising  campaign.  The 
TV  campaign  is  worth  £2.5 
million  with  a  £250,000 
campaign  also  currently 
running  in  mother  and 
baby  Press.  Reckitt  & 
Colman.  Tel:  0482  26151. 

Smaller  tubes 

Colgate-Palmolive  are 
reducing  the  size  of  their 
Great  Regular  flavour  and 
Blue  Minty  gel  family 
toothpaste  from  125ml  to 
100ml  and  bringing  down 
the  price  of  the  new  sizes  to 
£1.35.  Colgate-Palmolive. 
Tel:  0483  302222. 

Shaver  offer 

Philips  are  running  a 
special  promotion  in  the 
run-up  to  Father's  Day, 
offering  consumers  a  free 
CD,  cassette  or  video  on 
purchase  of  any  Philishave 
worth  over  £40.  The  offer 
will  be  promoted  at  point  of 
sale  and  in  the  national 
Press  from  May  10.  Philips 
Home  Appliances.  Tel: 
081-689  2166. 

Flying  kites 

BSI  Kitemarks  have  been 
awarded  to  Lewis  Woolf 


Griptight  and  Duracell. 
Griptight  has  been  awarded 
the  symbol  for  their  range 
of  soothers.  Duracell  have 
been  granted  the  BSI  award 
for  their  AA,  AAA,  9V,  C  and 
D  batteries. 

Werther's  offer 

Pharmacists  are  being 
offered  a  special  promotion 
on  Werther's  Original 
confectionary.  Collector's 
cards  are  being  distributed 
to  retailers  and  £5  cheques 
can  be  claimed  by  filling 
these  with  Golden 
Werther's  tokens,  found  on 
outers  of  150g  bags  and  50g 
rolls.  In  a  consumer 
promotion  12  special 
sweets  have  been  randomly 
placed  in  150g  bags.  The 
recipients  will  win  a  gold 
sweet  worth  £600.  Jenks 
Group.  Tel:  0494  442446. 

Buzz  Gum 

Rio  Trading  Co's  new 
Guarana  Buzz  Gum  has 
been  named  Best  New 
Health  Product  of  1992  at 
the  Healthfood  Trade  Fair 
in  Brighton.  Buzz  Gum 
comes  in  packs  of  12 
(£0.89)  with  a  counter 
display  for  24  packs.  Rio 
Trading  Company.  Tel: 
0273  570987. 

New  distributor 

Montagne  Jeunesse  have 
appointed  Jackel  &  Co  as 
their  distributor  for 
Northern  Ireland.  Jackel  & 
Co.  Tel:  091-250  1864. 


New  Special  Recipes 
for  Ernest  Jackson 

Ernest  Jackson  have  added     both  £1.29. 


two  new  bars  to  their 
Special  Recipe  range. 

They  are  milk  chocolate 
with  a  soft  strawberry 
filling  and  plain  chocolate 
with  a  soft  mint  filling, 


Ernest  Jackson  are  also 
distributing  Coolmints 
from  Trevor  Bassett  to 
pharmacies.  Ernest 
Jackson.  Tel:  0363 
772251. 


The  Palmolive  shaving  range  has  been  updated  with  a  new 
look.  New  packaging  has  been  introduced  for  Palmolive 
shaving  gel  and  shave  cream,  in  keeping  with  the  repackaged 
Palmolive  foam.  The  relaunch  will  be  supported  by  a  £2 
million  campaign,  including  the  Palmolive  Shave-a-thon 
event.  Colgate-Palmolive.  Tel:  0483  302222 
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nsect  populations  that  are 
indefinitely  exposed  to  a  single  insecticide 
inevitably  develop  resistance."  1 


DEVIATED  PRESCRIBING 
)RMATION 
YLDERM  ®  Lotion. 
3AC  ®-C  Liquid, 
3AC  ®-M  Liquid, 

MARKS  ®  Lotion  and 

DERM  ®  Lotion 
itions:  DERBAC-C  Liquid, 
If  LDERM  Lotion,  FULL  MARKS 

PRIODERM  Lotion  and 
3AC-M  Liquid,  Treatment  of  head 
ifestation, 

e  ingredients:  DERBAC-C  Liquid: 
yl  1.0%  w/w,  CARYLDERM 
!n:  carbaryl  0.5%  w/v  PRIODERM 
malathion  0  5%  w/v  DERBAC- 
uid:  malathion  0.5%  w/w.  FULL 
S  Lotion:  phenothnn  0.2%  w/v, 
ge  and  administration:  Sprinkle 
dry  hair  and  rub  gently  into  the 
iuntil  all  the  hair  and  scalp  are 
ughly  moistened.  Allow  the  hair  to 
aturally  and  leave  for  at  least  2 
( I  2  hours  for  DERBAC-C  Liquid 
pERBAC-M  Liquid)  Shampoo  the 
normal.  Rinse  and  comb  whilst 
d  remove  dead  lice  and  eggs 
ra-indications,  warnings,  etc:  I  Jot 
used  on  infants  under  6  months  of 
cept  on  medical  advice  Avoid 
ct  with  the  eyes.  Skin  irritation  can 

These  treatments  may  affect 
jed.  coloured  or  bleached  hair  Do 
e  these  products  if  you  are 
ive  to  any  of  the  active  ingredients 
!r  LDERM  Lotion,  FULL  MARKS 
m  and  PRIODERM  Lotion  contain 
ppyl  alcohol  which  may  exacerbate 
pa  or  eczema  As  they  are  also 
nable.  apply  and  dry  the  hair  with 
and  do  not  use  artificial  heat 
s:  CARYLDERM  Lotion:  55  mi. 
(R)  £2.30;  160  ml:  £2.71  (R)  £4  75 
3AC-C  Liquid:  50  ml,  £1.37  (R) 

200  ml:  £3,31  (R)  £5  80 
3AC-M  Liquid:  50  ml,  £1,37  (R) 
200  ml:  £3,3 1  (R)  £5,80.  FULL 
KS  Lotion:  55  ml,  £1  37  (R)  £2  39; 
nl:  £2  74  (R)  £4.80,  PRIODERM 
n:  55  ml,  £1.31  (R)  £2  30;  160  ml 
(R)  £4.75, 
uct  licence  numbers: 

LDERM  Lotion  PL  0337/0038. 
3AC-C  Liquid  PL  0337/0203. 
3AC-M  Liquid  PL  0337/0205.  FULL 
KS  Lotion  PL  0337/01 53. 
DERM  Lotion  PL0199/5002R 
uct  licence  holders:  Napp 
atones  Ltd..  Cambridge  Science 
Milton  Road,  Cambridge  CB4 
7  UK  (CARYLDERM  Lotion, 
3AC-C  and  DERBAC-M  Liquid. 
MARKS  Lotion).  Priory 
ratories  Ltd.,  (Member  of  Napp 
Ttaceutical  Group).  Cambndge 

'ark,  Milton  Road,  Cambridge 
4GW  UK 

JDERM  Lotion  only) 
of  Preparation:  February.  1993 

ler  information  is  available  on 
pst  from  Napp  Laboratories  Limited 
\e  NAPP  device,  FULL  MARKS, 
DERM.  CARYLDERM  and 
3AC  are  Registered  Trade  Marks, 
app  Laboratories  Limited,  1 993 


i 

P^iai^iTi in..  

rences 

nder  J,  Cooper  N  Prescribe!" 
991,(25)27-48 
launder  JW.  |  Roy  Soc  Health 
991,1  I  I  24-6 
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scontinuance  of  the  first  insecticide  and  the  substitution  of 
another  for  the  next  three  years.9'2 


To  find  out  which  product  is  on  rotation  in  your  area,  please  contact  your 
Regional/District  Pharmaceutical  Officer  or  ring  the 
HEADLICE  HELPLINE  ON  0223  424444 


Consumer  Products  Division,  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road, 
Cambridge  CB4  4GW    Date  of  Preparation:  February,  1993.  , 


PSNC's  Trojan 
Horse  should  be 
shot! 

Following  Melvyn  Jeremiah's 
interview  (GCDMay  1  p804) 
where  the  Department  of  Health 
under  secretary  revealed  it  was 
pharmacy's  own  negotiators 
who  proposed  the  1,000 
threshold  last  September,  may  I 
wholeheartedly  endorse  the  tone 
of  your  editorial  (p801)  where 
you  say:  "It  seems  PSNC  not 
only  introduced  the  Trojan 
Horse,  but  rode  it  in  at  the 
gallop".  We  should  not  forget 
that  we  have  arrived  at  this 
point  because  of  the  leadership 
demonstrated  by  the  current 
"democratically  elected"  PSNC. 

Let  us  examine  statements 
made  by  the  leaders  of  our  three 
professional  bodies: 

•  PSNC  Chairman  David 
Sharpe:  "Clearly  we  have  not 
abandoned  small  pharmacies 
and  will  continue  to  support 
essential  small  pharmacies  plus 
those  that  are  deemed  to  be 
necessarv." 

Why  does  PSNC  want  to  be 
judge  and  jury  in  determining 
which  pharmacies  are  deemed 
to  be  necessary  when  one-third 
of  its  committee  members  are 
not  elected? 

Recently,  PSNC  secretary  Mr 
Stephen  Axon  has  reaffirmed 
categorically  PSNC's 
determination  to  accept  a 
maximum  of  1,000  items  per 
month  as  the  threshold  for  the 
professional  allowance. 

•  Royal  Pharmaceutical  Society 
president  David  Coleman:  "I 
cannot  argue  that  every 
pharmacy,  no  matter  how  close 
it  is  to  another,  or  however 
many  prescriptions  it  dispenses, 
should  automatically  received  a 
professional  allowance  under 
the  proposed  NHS  remuneration 
arrangement." 

•  NPA  director  Tim  Astill: 
"Because  PSNC  has  agreed  that 


1,000  items  should  be  the 
threshold,  it  does  not  appear 
now  that  there  is  a  great  deal 
anybody  can  do  other  than  press 
for  compensation...  There  are 
pharmacies  dispensing  quite 
small  numbers  of  prescriptions 
for  whom  remuneration 
changes  will  not  matter.  A 
pharmacy  in  Oxford  Street  with 
a  five  or  six  figure  turnover, 
dispensing  1,800  prescriptions  a 
month,  is  not  going  to  care  very 
much  if  the  profit  on  that 
dispensing  is  hit  very  hard." 

If  we  set  a  precedent  now  — 
that  it  is  the  number  of  scripts 
dispensed  not  the  quality  of  the 
service  which  determines  NHS 
remuneration  —  it  will  be  very 
difficult  indeed  to  resist  any 
future  DoH  proposal  to  increase 
the  script  threshold. 

The  Department  has  already 
made  a  claim,  with  no  concrete 
evidence,  that  25  per  cent  of 
pharmacies  make  no 
"demonstrable  contribution"  to 
the  NHS  services.  Apparently 
our  three  professional  bodies 
agree  that  some  10  per  cent  of 
pharmacies  fall  into  this 
category  and  are  therefore 
prepared  to  lose  them. 

Can  we  trust  those  same 
professional  bodies  to  tell  the 
Department  that  the 
professional  allowance  threshold 
is  a  "no  go"  area?  If  the 
threshold  has  to  be  introduced, 
then  the  professional  allowance 
should  be  paid  on  a  graduated 
scale. 

Even  Mr  Jeremiah  admitted 
that  he  does  not  want  to  make  a 
determination  for  1993-94 
against  the  wishes  of  PSNC  and 
that,  if  the  LPC  Conference 
rejected  a  deal,  then  the  DoH 
would  examine  any  valid  points 
from  Conference  before  deciding 
on  its  next  step. 


Aswin  Tanna 

London  SE22 


Take  five  with  Park 

Despite  the  postponement  of 
some  of  the  changes  in  Part  A  of 
the  Drug  Tariff  (C&D  April  24, 
p748)  I  would  like  to  point  out 
that  the  five  products  already 
added  to  Category  C  have  been 
included  in  the  monthly  product 
file  changes  that  is  distributed 
to  Park  Systems  users. 

Michael  Sprince 

Managing  Director,  Park  Systems 


A  prophylactic 
response  to 
'making  babies' 

Xrayser  asked  last  week  why  oral 
contraceptives  should  be 
prescribable,  and  suggests  that 
only  those  on  income  support 
should  receive  them  free. 
Perhaps  he  would  like  to 
consider  the  following: 

•  As  we  all  know,  income 
support  takes  care  of  only  the 
very  poorest  members  of  society; 
there  are  very  many  above  the 
eligibility  limits  for  whom 
prescription  charges  are  a 
significant  financial  burden. 
Imposing  charges  for 
contraception  would  greatly 
increase  this,  especially  as 
prescriptions  would  be  required 
regularly  over  long  periods,  and 
not  just  now  and  then. 

•  It  is  hard  to  imagine  many 
circumstances  in  which  the 
burden  of  paying  for  oral 
contraceptives  would  not  fall  on 
the  woman.  Women  don't  make 
babies  on  their  own,  as  I'm  sure 
Xrayser  realises.  Why  should  the 
financial  burden  of  preventing 
them  be  added  to  the 
inequalities  we  already  have, 
especially  since  we  earn 
proportionately  less  than  men? 

•  There  are  still  men  in  this 
country  who  believe  their  wives 
have  no  right  to  make  decisions 
about  childbearing.  Where  the 
wife  has  no  income  of  her  own, 
introducing  fees  for  contraception 
will  effectively  take  away  her 
only  chance  of  exercising  that 
right.  Even  outside  such  extreme 
circumstances,  any  step  that 
makes  it  more  difficult  for  a 
woman  to  take  control  of  her  own 
body  has  to  be  a  backward  one. 

•  We  still  have  too  many 
unwanted  teenage  pregnancies. 
If  so  many  teenage  girls  fail  to 
get  contraceptive  help  when  it  is 
still  free,  how  many  more  will 
slip  through  the  net  if  they  have 
to  pay  for  it? 

•  The  NHS  pays  for  people  to 
have  babies,  so  where  is  the 
argument  for  not  paying  to 
prevent  them?  Xrayser's  point 
about  condoms  seems  to  me  to 
approach  the  matter  from  the 
wrong  angle  entirely.  We  should 
be  asking  why  condoms  are  not 
given  out  free  by  GPs,  not 
arguing  that  if  condoms  are  not 
then  no  other  method  should 


be.  In  any  case,  I  think  Xrayser 
might  find  Family  Planning 
Clinics  do  give  out  condoms  free. 

As  Xrayser  so  rightly  points 
out,  population  control  is  a 
social  problem.  That  is  why 
society  should  pay  for  it. 


Frances  Quinn 

Tunbridge  Wells 


A  tale  of  two 
Europes? 

I  write  with  reference  to  two 
articles  concerning  Europe 
which  appeared  in  C&D  April 
24.  It  is  interesting  to  note 
(p766)  that  it  was  a 
non-pharmacist  in  the  person  of 
Michael  Watts,  director  of  the 
British  Association  of 
Pharmaceutical  Wholesalers, 
who  recognised  that  his 
Association  needed  a  Code  of 
Practice  and  it  would  be 
important  in  future  dealings 
with  Europe.  Indeed  it  was  "his" 
document  which  became  the 
basis  of  the  European  Code  of 
Practice. 

It  would  have  been  gratifying 
to  read  of  similar  success  being 
achieved  by  the  British  in  the 
Gwupement  Pharmaceutique  de 
la  Communaute  Europeenne 
(p765).  Sadly  most  of  Wally 
Dove's  report  is  inconsequential 
as  far  as  the  community 
pharmacist  is  concerned. 

I  heartily  endorse  Mr  Dove's 
call  for  greater  commitment  to 
European  pharmacy,  but  my 
own  fear  is  encapsulated  in  the 
opening  of  his  third  paragraph: 
"If  it  is  not  too  late,  we  must 
increase  our  involvement  and 
commitment...  etc."  Do  we 
understand  that  it  might  already 
be  too  late?  I  warned  of  this  in 
an  article  two  years  ago. 

Pharmacists,  and  not  just  the 
rank  and  file,  seem  to  believe 
that  if  you  ignore  Europe  it  will 
go  away  or  "somebody  else  will 
see  to  it".  The  people  who  "see 
to  it"  are  the  people  who  will 
influence  events  and,  up  to  now, 
we  British  community 
pharmacists  have  not 
demonstrated  much  enthusiasm 
in  this  direction. 

The  French  pharmacist 
already  has  the  advantage  in 
that  each  pharmacy  is 
independent  and  professionally 
run  with  all  drugs  sold  only 
through  pharmacies.  What  is 
wrong  in  making  this  our  aim? 
And  if  not,  have  we  any  other 
plans? 

The  British  talk  about  "going 
into  Europe",  demonstrating 
the  off-shore  island  mentality,  as 
though  the  UK  were  not  already 
part  of  Europe. 


E.A.  Mishon 

Castle  Douglas 

Letters  continued  on  p865 


Vicks  are  donating  two  computers  to  the  Welsh  Centre  for  Postgraduate 
Pharmaceutical  Education  for  its  distance  learning  programme.  Iain  Douglas 
(left)  and  David  Hull  (right)  of  Vicks,  present  the  machines  to  Dr  Temple, 
director  of  Postgraduate  Pharmaceutical  Education  for  the  NHS  in  Wales 
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ADVERTISEMENT  FEATURE 


Olvaiit 
stoiy 


years  ago.  Cow  & 
Gate's  range  of 
Olvarit  babymeals 
has  revolutionised 

market.  Olvarit  has 

Sftftft'.;.ft%  o^f  tW-vS-^i  :i. 

13  per  cent  sterling 
share  of  the  total 

mft::\:,;ftft   ft:-.ft  !l:V. 

k-:;:  &ft-r 
cent  year  on  year 
(source:  FSA).  The 
range  has  created  a 
whole  new  premium 
sector  with  big 
pftftvtftft  mpexaj^M^z, 
In  short,  Olvarit  is 

representing  a 
totally  new 
approach  to 
babyfeeding,  and 
the  highest  cash  rate 
of  sals  in  the  market 
place.  How?  Because 
Cow  &  Gate  listened 
to  what  parents 
really  wanted! 

Three  years  ago,  mothers  were 
asking  for  more  taste  and 
quality  ingredients  — 
"babymeals  like  you'd  make  at 
home".  So  the  Olvarit  story 
began.  It  was  a  radical 
departure  from  traditional 
manufacturing  processes  and 
was  backed  with  a  factory 
investment  of  some  £10  million. 
Introduced  with  only  14 
varieties,  the  range  has  quickly 
grown  to  52  meals  for  parents 
to  choose  from  —  breakfasts 
through  to  main  courses  and 
desserts. 

Only  Cow  &  Gate  Olvarit  is 
made  from  the  highest  quality 
fresh/frozen  ingredients,  in  a 
way  that  genuinely  tastes 
home-made.  Each  recipe 
contains  no  added 
preservatives,  salt,  and  no 
artificial  colourings,  flavourings 
or  sweeteners. 


I.  J 
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Cow  &  Gate  -  the 


Cow  &  Gate,  already  known  to  millions  of  parents  as  the  experts  in  infant  nutrition,  are 

'=ts  to  offer  a  complete  babyfeeding  programme.  The  launch  of  a 

;,>;.  xduct  range  is 


The  introduction  of  Cow  &  Gate 
for  Toddlers  follows  an 
innovative  programme  of 
product  development  over  the 
last  six  months  —  Cow  &  Gate 
Step-up,  a  follow-on  milk,  Pure 
Baby  Rice  and  Breakfast 
Cereals,  and  14  additional 
Olvarit  babymeals. 

The  company  now  offers  a 
total  product  range  across  all 
main  sectors  —  milks,  meals, 
nd  drinks. 

All  products  within  the  Cow 
ate  portfolio  benefit  from 
'icing  development  and  are 
coi       itly  updated  to  reflect 
the  changing  needs  of  both 
consumers  and  pharmacists. 

That  versatility  is  key  to  the 
continued  success  of  all  Cow  & 
Gate  products. 

Through  their  leading  brand 
positioning,  Cow  &  Gate  ensure 
continued  business  success  for 


pharmacists  while  mothers  reap 
the  benefits  of  product  choice 
through  the  babyfeeding 
programme. 

The  foundation  for  this 
dynamic  babyfeeding 
programme  is  Cow  &  Gate's 
success  in  the  UK  babymilks 
market  where  Premium  and 
Plus  starting  formulas  lead  with 
a  42.1  per  cent  volume  share 
(source:  FSA). 

Cow  &  Gate  research  has 
revealed  that  the  infant  milk 
formula  market  is  one  of  the 
most  loyal  markets  within  the 
food  industry. 

The  company  firmly  believes 
purchase  of  its  products  are 
"planned"  —  milks  in 
particular. 

According  to  Cow  &  Gate 
marketing  director,  Niall 
Bowen:  "Mums  won't  buy 
anything  else  and  will  look 


elsewhere  if  Cow  &  Gate  is  not 
stocked.  As  market  leaders  we 
draw  people  to  pharmacy 
outlets." 

Pharmacy  image 

The  image  of  the  pharmacist  is 
particularly  significant  to  the 
consumer  in  this  product  sector. 

Parents  value  the  authority 
and  expertise  of  the  pharmacist 
for  advice  at  all  stages  of  infant 
development,  but  a  mother 
buying  babymilk  for  the  first 
time  will  particularly  appreciate 
professional  guidance. 

"There  is  more  of  a  'medical' 
association  with  babymilks,  as 
mothers  often  have  their  first 
introduction  to,  or  experience 
of  it  in  a  hospital  environment. 
Pharmacists  can  be  seen  as  an 
extension  of  that  medical  link. 

"Parents  are  becoming 
increasingly  aware  that  they 


can  buy  many  previously 
pharmacy-only  products  in 
grocery  stores,  but  they  won't 
find  the  reassuring  image  of  a 
white-coated  pharmacist 
there,"  says  Niall  Bowen. 

To  counter  the  effect  of 
parents  moving  from  Premium 
and  Plus  straight  to  cows'  milk, 
Cow  &  Gate  introduced  Step-up 
in  January,  a  new  follow-on 
milk. 

Rich  in  iron  and  vitamin  D, 
Step-up  has  been  developed  as 
a  nutritionally  more  suitable 
alternative  to  cows'  milks,  for 
use  from  six  months. 

It  is  not  intended  to  replace 
breastmilk  or  infant  formula 
but  to  extend  the  choice  of 
Cow  &  Gate  products  for 
mothers  wishing  to  move  on 
from  baby's  normal  milk. 

Moreover,  Step-up  provides  a 
major  opportunity  for  the 


nd  for  pharmacists 


pharmacist  to  keep  a  mother's 
attention  on  the  babyfood 
fixture  for  longer. 

As  part  of  the  company's 
range  of  added-value  products, 
opportunity  can  be  maximised 
for  excellent  retail  profits. 

The  Cow  &  Gate  range  is 
designed  to  draw  in  babies  and 
toddlers  at  any  stage  of  their 
development. 

Being  the  largest 
manufacturers  of  infant 
nutritional  products  in  the  UK, 
Cow  &  Gate  provide  infant  milk 
formulas  for  healthy  babies  as 
well  as  a  range  of  formulas  for 
babies  with  special  dietary 
needs. 

Bridging  the  gap  - 
milks  and  solids 

To  bridge  the  gap  between 
milk  and  a  solid  food  diet,  Cow 
&  Gate  introduced  Pure  Baby 
Rice  and  Breakfast  Cereals  to 
their  range  at  the  end  of  1992. 

"As  leader  in  the  babymilks 
market,  Cow  &  Gate  had  the 
ideal  platform  from  which  to 
enter  the  rice  and  cereals 
market,  combined  with  the 
rapid  growth  in  cereal  sales 
which  now  account  for  over  a 
third  of  the  dry  baby  food 
market,"  maintains  Cow  & 
Gate's  sales  director,  Ian 
Thomas. 

Cow  &  Gate  believe  1993  is  a 
year  of  opportunity  for 
pharmacists  as  the  company's 
fixture  grows. 

The  recent  restructuring  of 
their  babymeals  portfolio  with 
a  new  focus  on  the  Olvarit 
brand  and  a  move  into  the  dry 
sector  with  Rice  and  Cereals  has 

Right:  Ian  Thomas  (left)  and  Niall 
Bowen. 


already  been  welcomed  by 
pharmacists. 

"Pharmacists  have  responded 
very  well  to  the  news  of  our 
restructuring  of  the  range.  Just 
under  80  per  cent  of  all 
pharmacists  now  stock  Olvarit 
with  an  average  of  38  of  the 
total  52  varieties  on  offer. 

"Pure  Baby  Rice  and  Infant 
Cereals  are  already  being 
stocked  by  60  per  cent  of  all 
pharmacy  outlets,  with  a  similar 
sterling  distribution  for  Step-up 
follow-on  milk,  "  adds  Mr 
Thomas. 

The  Cow  &  Gate  portfolio 
now  draws  customers  from 
their  strong  milks  business,  on 
to  rice  and  cereals  and  into 
Olvarit  which  has  the  highest 
cash  margin  on  the  fixture. 

"Several  years  ago,  we 


identified  a  need  for  a  product 
which  looked  and  tasted  like  a 
home-prepared  meal. 

"This  has  been  achieved.  Cow 
&  Gate,  using  only  the  freshest 
ingredients,  provide  a  premium 
range  unmatched  in  the 
market,"  says  marketing 
director  Niall  Bowen. 

Olvarit  Babymeals  now 
comprise  52  varieties,  for  use 
from  about  three  or  four 
months  (Stage  1)  and  seven 
months  (Stage  2). 

Cow  &  Gate  also  produce  a 
range  of  Pure  Fruit  Baby  Juices 
in  Ready  to  Drink  and 
Concentrated  varieties  for 
infants  aged  from  about  three 
months  and  above. 

Specially  formulated,  the 
range  contains  no  added  sugar, 
no  added  preservatives  and  no 


artificial  colourings,  flavourings 
or  sweetners. 

"Olvarit  Pure  Baby  Juices  are 
highly  palatable,  providing 
parents  with  an  alternative  to 
cooled  boiled  water  which  may 
be  rejected  by  some  babies,  and 
to  adult  fruit  drinks  which  may 
contain  inappropriate  additives 
for  an  infant. 

"Cow  &  Gate  Olvarit  Pure 
Baby  Juices  are  valued  by 
parents  for  their  convenience, 
quality  and  taste,"  adds  Niall 
Bowen. 

This  Spring  sees  the  launch  of 
a  new  range  —  Cow  &  Gate  for 
Toddlers  —  introduced  with  six 
products,  Yogurt  Drinks,  Juices 
and  a  chocolate-flavoured 
Milky  Drink. 

Toddlers,  on! 

Aimed  at  pre-schoolers,  from 
one  to  four  years,  Cow  &  Gate 
for  Toddlers  has  been 
developed  as  an  attractive, 
appetising  and  nutritious  range 
of  products  to  help  the 
transition  from  babyfood  to 
family  meals. 

The  result  of  several  years 
research  and  development,  the 
Toddler  range  extends  Cow  & 
Gate's  infant  feeding 
programme  beyond  weaning. 

"The  launch  of  the  new 
Toddler  range  demonstrates 
our  continuing  commitment  to 
develop  Cow  &  Gate's 
nutritional  heritage  in  tandem 
with  a  dynamic  approach  to 
today's  infant  feeding  market. 

"We  understand  the 
changing  needs  of  modern 
parents  and  have  responded 
with  a  new  product  to  balance 
mum's  requirements  with  those 
of  her  child. 

"The  new  toddler  range  is 
the  natural  extension  to  Cow  & 
Gate's  brand  leading  weaning 
portfolio,"  says  Mr  Bowen. 

But  the  story  does  not  end 
here.  Cow  &  Gate  realise  their 
success  depends  on  the 
continuing  rapport  with  not 
only  parents  but  with 
healthcare  professionals.  That 
rapport  has  been  built  through 
a  dedicated  72-strong 
healthcare  professional  sales 
force.  Consumer  activity  is 
continuous  via  direct  mail 
programmes,  television 
advertising,  collector  schemes 
and  Cow  &  Gate's  own 
Babyfeeding  Information 
Service. 

For  the  pharmacist,  dedicated 
nutritionists  and  medical 
advisors  are  on-hand  at  Cow  & 
Gate's  West  Country  head 
office  in  Trowbridge. 

"Cow  &  Gate  constantly  seeks 
to  help  the  pharmacist  by 
providing  the  right  product,  in 
the  right  place  at  the  right 
time.  We  provide  a  full  space 
management  service,  electronic 
data  interchange  as  well  as 
boasting  full  BS5750 
accreditation  for  a  national 
distribution  service,"  concludes 
Ian  Thomas. 


ADVERTISEMENT  FEATURE 


Cow  &  Gate  support  independent 

pharmacists 


Many  training  sessions  have 
already  been  staged,  some  in 
conjunction  with  major 
wholesalers.  The  sessions  aim  to 
ease  the  transition  of 
pharmacists  into  the  community 
healthcare  scheme  and  provide 
advice  about  general 
babyfeeding  issues. 

By  the  end  of  1993,  800 
pharmacists  and  pharmacy 
assistants  from  around  the 
country  will  have  completed 
■his  three  month 
^rrespondence  course  which 

vers  milks,  weaning,  drinks 
general  feeding  issues, 
he  specialist  in  the  field 
v  and  clinical  nutrition, 
Cow  &    ate  feel  they  have  an 
important  role  to  play  in 
helping  pharmacists  to 
understand  the  importance  of 
babyfeeding  issues,"  says 
pharmacy  general  sales 
manager  Colin  Bateman. 

"Changes  in  the  role  of  the 


Cow  &  Gate  continue  to  show  commitment 
to  the  independent  pharmacist  throughout 
1993  with  a  series  of  regionalised  training 
evenings  to  supplement  their  highly 
successful  Premier  Pharmacy  Scheme, 
launched  at  the  end  of  1991. 


pharmacist,  especially  with  the 
continuing  switch  of  milk 
tokens  from  clinics,  means 
pharmacists  will  have  increased 
contact  with  new  mothers. 

"We  want  to  help  them  feel 
confident  to  deal  with  that 
increased  contact  through 
training  and  advice." 

To  enhance  the  Premier 
Pharmacy  Scheme  still  further,  a 
tailored  and  comprehensive 
support  package  for  the 
pharmacist  and  pharmacy 
assistant  has  been  developed. 


Available  from  April  1993  are:- 

•  A,B,C  Guide  to  follow-on 
milks 

•  A  question  and  answer 
leaflet  detailing  typical  issues 
mothers  raise 

•  A,B,C  Guide  to  Babymilks 

•  A3  wall  chart  highlighting 
correct  use  and  starting  ages  of 
infant  milk  formulas 

•  "Bottle  feeding  your  baby  at 
home"  reference  leaflet 

•  "Milks  tokens  redeemed 
here"  shelf  talkers  and  window 
highlights 


For  further  information  contact:  Cow  &  Gate 
Nutricia  Ltd,  Whitehorse 
Business  Park.  Trowbridge,  Wiltshire 
BAM  OXQ.  Tel:  0225  768381 


Letters  continued  from  p860 

SPGC's  best  is  not 
good  enough 

The  patronising  and  cavalier 
manner  in  which  the  Scottish 
Pharmaceutical  General  Council 
is  failing  to  address  the  problem 
of  those  adversely  affected  by 
the  remuneration  settlement 
now  in  force  needs  to  be 
responded  to. 

The  precedents  established  by 
the  settlement  are  dangerous  for 
all  contractors  and  yet  all  we 
seem  to  get  in  answer  is  "Sorry, 
we  did  the  best  we  could".  Every 
pharmacist  should  now  write  to 
the  SPGC  insisting  that  they  can 
and  must  do  better. 

The  Scottish  Pharmaceutical 
Federation  should  also  be  saying 
this,  but  is  worryingly  silent. 
Perhaps  Scottish  contractors 
should  question  whether  it  is 
worth  supporting  an  organisation 
so  ineffective  when  needed. 

It  is  also  very  important  that 
every  Scottish  MP  is  told  about 
the  settlement  and  its  unfair 
terms.  Today,  a  number  of 
Scottish  contractors  are 
affected;  tomorrow  many  more 
could  be  affected  in  the  same 
sudden  and  discriminating  way. 
All  UK  pharmacists  must  be 
made  aware  that  the  Scot  did  not 
find  butchery  of  the  profession 
by  attrition  acceptable. 

Paul  Forrester 

Glasgow 


Time  of  reckoning 

Now  is  the  time  that  we  can 
influence  our  own  futures  and 
that  of  our  profession. 

Independent  pharmacists,  and 
those  who  do  not  wish  to  spend 
their  lives  working  for  a 
corporation,  must  not  give  a 
single  vote  to  any  candidate  who 
is  employed  by  a  large  company. 


P.W.  Goldberg 

London  Wl 


Department  aims 
precipitated 

I  write  to  you  regarding  the 
comments  made  by  Mr  Stephen 
Axon,  the  secretary  of  the 
Pharmaceutical  Services 
Negotiating  Committee,  wrongly 
accusing  the  pharmaceutical 
:Press  for  the  PSNC's  current 
predicament,  particularly  the 
setting  of  the  threshold  limit  by 
the  Department  of  Health  at 
2,000  items  per  month. 

I  presume  Mr  Axon  would 
have  preferred  a  totally  muted 
Press  so  that  the  heinous 
changes  in  remuneration  were 
implemented  covertly  by  the 
PSNC  and  the  DoH. 

As  it  transpires,  the  1,000 


item  limit  was  a  proposal  by  the 
PSNC  to  the  Department,  which 
had  not  agreed  to  it  in  any  way. 
Mr  Axon  also  conveniently  omits 
the  fact  that  the  PSNC's 
preferred  option  of  1,000  items 
was  to  be  raised  in  subsequent 
years.  The  DoH,  by  setting  the 
threshold  at  2,000  items,  has 
only  precipitated  those  absolute 
aims  more  swiftly. 


A.  Patei 
London  N13 


Suprax  subsidy? 

If  we  are  on  a  cost-cutting 
exercise,  why  does  the 
Government  license  a  50-tablet 
pack  of  Suprax  at  £68  which  we 
subsidise  for  two  months? 

Most  scripts  appear  to  be  for 
seven  or  14  tablets!  We  regularly 
receive  scripts  for  three  months' 
supply  for  Losec,  Zantac  and  so 
on.  Have  we  ever  made  money 
on  these?  Would  someone 
analyse  the  profits,  please? 

Perhaps  in  a  few  years  we'll 
be  the  Superdrugs  of  the  future 
selling  only  Ps  and  closing  the 
shop  doors  at  5.30pm.. .or  10pm? 
Certainly,  the  responsibilities 
will  be  zero  in  comparison. 


P.J.  Rose 

North  Tawton,  Devon 


Nearly  100  per  cent 
with  refrigerators 

In  the  course  of  his  article  (C&D 
April  24)  Michael  Watts, 
commenting  on  refrigerated 
storage,  said  that  there  has  to  be 
an  industry  standard  from  the 
manufacturer  through  to  the 
patient.  The  Royal 
Pharmaceutical  Society 
certainly  agrees. 

The  Standards  of  Good 
Professional  Practice  document, 
which  forms  part  of  the 
Society's  Code  of  Ethics  and 
which  was  adopted  at  the  1992 
AGM,  requires  a  refrigerator 
capable  of  storing  products  at 
temperatures  between  2-8C  in 
each  registered  pharmacy. 

In  the  survey  of  pharmacies 
carried  out  by  the  Society's 
inspectorate  in  1992,  it  was 
found  that  99.5  per  cent  had  a 
refrigerator.  There  were  1,328 
pharmacies  in  the  sample  and  in 
only  seven  was  there  no 
refrigerator.  Should  an 
inspector  find  such  a  deficiency, 
the  pharmacy  owner  would  be 
informed  that  it  should  be 
corrected  before  the  inspector's 
next  visit  so  that  the  percentage 
with  refrigerators  will  now  be 
close  to  100  per  cent. 

S.J.  Lutener 

Inspection  and  Enforcement 
Division,  RPSGB 


An  omission 

I  was  most  concerned  at  the 
lack  of  mention  for  Acarosan  in 
your  article  "Put  the  blame  on 
the  dust  mite"  {C&D  April  24). 

Acarosan  is  the  most  well- 
researched  and  documented 
acaricide  available  today.  It  is 
the  only  product  that  kills  the 
mites  (95  to  100  per  cent, 
Bischoff  etal,  1989)  and 
addresses  the  problem  of 
facilitating  easier  allergen 
removal  by  its  cleaning  and 
aggregating  action  on  dust  mite 
excretae.  One  application  lasts 
six  to  nine  months. 

Treatment  with  Acarosan  has 
been  shown  to  reduce  mite 
concentrations  significantly  in 
upholstery,  living  room  and 
bedroom  carpets  (Hide  et  al. 
The  Lancet,  vol  339.  June  1992). 

Out  of  a  range  of  nine 
marketed  products,  Acarosan 
powder  was  considered  "first 
choice  for  carpet  treatment" 
(Schober  et  al.  Clinical  and 
Experimental  Allergy,  vol  22, 
1992)  based  on  criteria  of 
efficacy,  safety  and  practicality. 

Acarosan  should  be  seen,  and 
presented,  as  a  most  effective 
part  of  the  range  of  products 
used  to  combat  the  problems 
caused  by  the  house  mite. 

Mike  Bedford 

Director,  Crawford  Pharmaceuticals 


Patient  choice  is  no 
fad 

With  reference  to  the  "Personal 
Opinion"  piece  bv  Robert 
Gartside  (C&D April  24):  his 
clash  between  scientific 
objectivity  and  the  self-perceived 
needs  of  the  patient  is  a  more 
significant  factor  in  patient 
treatment  than  has  been 
previously  taken  into  account. 

The  number  of  request  for 
certain  brands  or  makes  of 
generics  and  the  varied  nature 
of  these  requests  suggests  that 
the  patient  idiosyncracies 
should  be  taken  seriously  — 
even  if  only  to  ensure  patent 
compliance.  Mr  Gartside  uses  as 
an  example  co-proxamol/ 
Distalgesic:  he  could  have 
chosen  lorazepam/Wyeth 
lorazepam.  Both  are  requests 
that  can  easily  be  dismissed  as 
patient  fads,  but  other  examples 
are  not  so  easily  dismissed. 

We  ask  the  patient  to  pay  the 
difference  between  the  Drug 
Tariff  (not  the  purchase)  price  of 
Co-proxamol  and  the  purchase 
price  of  Distalgesic  where 
requested.  So  far  our  trusting, 
grateful  patients  all  willingly 
pay.  We  treat  the  payment  as 
ordered  on  a  prescription  and  so 
zero-rated. 


W.E.  Small 

I' OWL'S 


A  RETURN  TO 
VICTORIAN  VALUES 


Our  shopfitting  system  is  not  suited  to  every  business,  as  we 
recreate  the  style  and  feel  of  the  Victorian  pharmacy. 

By  using  modern  day  techniques  we  can  recreate  the  feel  and 
style  of  a  bygone  age  yet  give  you  all  the  benefits  of  a  modular 
shopfitting  system. 

Our  craftsmen  joiners  use  only  the  best  wood  veneers  to  create  a 
retail  environment  as  close  to  the  original  as  possible 

Our  designers  leave  no  stone  unturned  in  establishing  the  layout  of 
your  business  and  the  criteria  for  its  future. 

Naturally  we  offer  a  comprehensive  service  to  ensure  that  all 
deadlines  and  budgets  are  met,  and  our  directors  are  involved  at 
every  stage  of  the  programme 

If  you  feel  that  you  are  the  type  of  pharmacy  that  could  benefit  from 
our  style  of  work,  please  telephone  our  Managing  Director  John 
Dawson  for  an  initial  discussion,  or  send  the  coupon  for  further  * 
information  * 

The  European  Shelving  Company  Limited 

16  Acres  Road  y  \^ 

Hoylake  /  ^ 

Merseyside  L47  9SQ  ^<\^6  ~e 

Telephone:  051  632  2840  /  ■  \^ 
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Two  in  to  one  won't  go 


Looking  at  the  distribution  of 
pharmacies  and  seeing 
significant  advantages  in 
having  two  pharmacists  per 
pharmacy,  Dorset  FHSA  has 
written  into  its  strategy 
document  a  commitment  to 
encourage  the  amalgamation 
of  smaller  pharmacies  where 
they  are  close  to  each  other.  At 
the  time,  two  years  ago,  it  was 
reasonable  to  assume  that  the 
economies  of  scale  and  reduced 
overheads  would  make  such  a 
proposition  viable. 

Dorset  has  more 
than  100  small  to 
medium  pharmacies 
(27  doing  less  than 
2,000  items  a  month). 
Some  are  close 
enough  to  consider 
amalgamation.  Since 
partnerships  are 
notoriously  difficult, 
in  this  theoretical 
study  I  have  first 
examined  the 
economics  of  one 
buying  the  other  and 
operating  from  the 
best  set  of  premises. 

I  have  taken  two 
hypothetical  scenarios: 

•  The  purchase  of 
Pharmacy  A  which 
dispenses  1,500  items 
per  month  (with  a 
turnover  of 
£200,000)... 

•  The  purchase  of  Pharmacy  B 
dispensing  2,000  items  a  month, 
with  a  gross  turnover  of,  say, 
£270,000... 

...by  nearby  Pharmacy  Y, 
currently  dispensing  some  3,000 
items  per  month. 

All  three  are  proprietor-run, 
offer  medication  records,  serve 
residential  homes  and  have 
collection  and  delivery  services. 
The  logic  of  amalgamation 
appears  irrefutable.  The 
combined  businesses  should 
end  up  with  significantly 
increased  script  volume  and  an 
annual  combined  turnover 
around  £600,000 

The  businesses 

•  Pharmacy  A  is  sited  in  an 
attractive  area  with  a  fair  lease 
and  living  accommodation.  The 
asking  price  is  around  £75,000 
for  goodwill  calculated  as  four 
times  pure  net  profit,  plus 
stock,  say  £22,000.  A  total  of 
£97,000  would  seem  realistic. 

•  Pharmacy  B,  a  larger  business, 
is  sited  in  a  similar  area  with  an 
asking  price  of  £88,000  based 
on  a  goodwill  of  four  times  the 
true  net  profit  of  some  £22,000 
per  annum,  plus  stock  at 
£25,000  —  a  total  of  £1 1 3,000. 

Any  element  of  profit  from 
on-cost  is  excluded  from 
jlculations. 

■  om  past  experience,  we 
i  ovj  fhat  not  all  customers 
:( their  business  to  the 
neai  esl  ihai  macy.  We  could 
expect  three-quarters  of  the 
scripts  to  move  to  the 
purchasing  pharmacy  and,  say, 
two-thirds  of  the  retail  trade. 

I  also  have  looked  at  the 
situation  of  a  small  community 
with  only  two  pharmacies, 


The  idea  that  smaller  pharmacies  might  merge  or 
be  bought  out  by  larger  neighbours  has  been  put 
forward  as  one  way  of  reducing  the  number  of 
premises.  However,  is  it  financially  viable?  In  a 
study  which  looks  at  the  amalgamation  of  two 

medium-size  adjacent  pharmacies,  Dorset 
pharmacist  Ken  Sims  examines  the  situation 
under  the  present  fee  structure  and  under 
possible  variants  of  flat  fee  remuneration 


where  we  could  reasonably 
expect  the  buyer  to  retain 
virtually  all  of  the  business. 

At  present  the  first  1,700 
items  a  month  dispensed  in  an 
pharmacy  carry  a  fee  of  £1 .59, 
which  drops  to  80. 5p  for 
subsequent  scripts.  Therefore: 

•  Pharmacy  A  earns  1,500  x 
£1.59  =  £2,385  a  month,  or 
£28,620  per  annum. 

•  Pharmacy  B  earns  £2,703  on 
the  first  1,700  items  and 
£241.50  on  300  =  £2,944.50  a 
month,  or  £35,334  annually. 


The  big  snag  on  transfer  is 
the  loss  of  front  loading. 
Three-quarters  of  1,500  items 
would  bring  to  Pharmacy  Y  only 
1,125  items  at  80. 5p  each,  that 
is  £905  a  month,  or  £10,867  a 
year  from  the  purchase  of 
Pharmacy  A,  a  "loss"  of  some 
£18,000. 

The  transfer  of  two-thirds  of 
Pharmacy  A's  retail  turnover 
(£40,000  with  29  per  cent  gross 
profit)  would  add  £1 1,600 
instead  of  £17,400  (from  the 
full  turnover)  to  the  fee 


income,  making  a  total  of 
£22,469  additional  income  to 
Pharmacy  Y  instead  of  the 
£46,020  presently  grossed  by 
Pharmacy  A. 

To  buy  Pharmacy  A,  Y  would 
have  to  find  £97,000.  Even  at 
favourable  terms  this  would 
mean  putting  up  30  per  cent 
capital  and  borrowing  the  rest 
at  base  rate  plus  2.5  per  cent  — 
say  8.5  per  cent  on  £67,900  = 
£5,771 .50  per  annum,  plus 
annual  capital  repayments  of 
£13,580  for  five 
years. 

The  loss  of 
interest  on  his  own 
capital  (at  building 
society  rates)  would 
amount  to  6.5  per 
cent  gross  on  his 
deposit  of  £29,100  = 
£1,891.50,  making  a 
total  of  £20,663  to 
find  every  year. 

In  addition,  since 
repayments  of 
capital  are  taxable, 
he  would  incur  a 
further  charge  of  at 
least  25  per  cent  on 
the  £13,580 
repayment,  that  is 
£3,395  for  tax, 
giving  a  true  cost  to 
him  of  £24,637  a 
year.  Setting  the 
increased  profit  of 
£22,469  against  this  shows  a 
£2,168  loss,  before  any 
additional  overheads  are 
brought  in. 

Three-quarters  of  Pharmacy 
B's  scripts  (1,500)  at  the  80. 5p 
rate  would  bring  only  £14,490, 
to  Pharmacy  Y,  losing  £20,844 
on  the  way,  while  two-thirds  of 
his  OTC  business  —  say  £60,000 
instead  of  £90,000  at  29  per 
cent  would  bring  £17,400 
instead  of  £26,100. 

Altogether  this  is  an  increase 
in  gross  profit  of  £31,890  rather 


Pharmacy  A  (1,500  scripts) 

Pharmacy  B  (2,000  scripts) 

3/4  scripts  @  80.5p     All  scripts 

3/4  scripts  @  80.5p 

All  scripts 

and  2/3  OTC 

All  OTC 

and  2/3  OTC 

All  OTC 

Addition  to  Y's: 

£ 

£ 

£ 

£ 

Script  income 

10,867 

14,490 

14,490 

19,320 

OTC  income 

11,600 

17,400 

17,400 

26,000 

One  rest  home 

450 

450 

450 

450 

Total 

22,917 

32,340 

32,340 

45,770 

New  costs  to  Y: 

Counter  staff 

5,000 

5,000 

5,000 

8,000 

Pharmacist 

20,000 

20,000 

20,000 

28,000 

Total 

25,000 

25,000 

25,000 

36,000 

Net: 

-2,083 

7,340 

7,340 

9,770 

Purchase  costs 

Own  capital 

(29,100) 

(33,900) 

Lost  interest 

1.891 

2,203 

Money  borrowed 

(67,900) 

(79,100) 

Interest  at  8.5% 

5,771 

6,723 

Loan  repayments 

13,580 

15,820 

Tax  on  repayments 

3,390 

3,955 

Total 

24,632 

28,701 

866 


Chemist  &  Druggist  8  MAY  1993 


than  £66,034  which,  after 
finance  costs  (own  capital  of 
£33,900,  interest  lost  £2,203, 
capital  borrowed  £79,100, 
interest  payable  £6,723.50, 
capital  repayments  £15,820  per 
annum,  Income  tax  on 
repayments  at  25  per  cent  = 
£3,955)  of  £28,701  per  annum 
leaves  £3,189. 

In  the  event  of  all  business 
being  transferred,  Pharmacy  A 
would  bring  1,500  items  at 
80. 5p  =  £14,490  per  annum  and 
retail  profit  of  £17,400,  a  total 
gain  to  Pharmacy  Y  of  £31,890. 


the  time  or  fund  a  pharmacist 
for  36  hours'  work. 

The  inevitable  conclusion  is 
that  amalgamation  by  purchase 
is  unthinkable  in  commercial 
terms.  The  current  fee  structure 
renders  it  uneconomic. 

The  second  option 

The  alternative  to  an  outright 
buy-out  would  be  a  genuine 
amalgamation  without  money 
changing  hands,  with  an 
agreement  worked  out  paying 
particular  heed  to: 
•  The  apportionment  of  capital 


acknowledging  this. 

Flat  rate  fees  for  dispensing 
could  significantly  alter  the 
equation  to  encourage 
pharmacists  to  take  the  painful 
step  towards  two  pharmacist 
units.  The  role  of  LPCs,  working 
closely  with  FHSAs,  will  be  to 
ensure  there  are  pharmacies 
where  they  are  needed,  high- 
lighting their  role  as  suppliers 
of  medicines  —  NHS  or  OTC. 

It  is  vital  to  ensure  FHSAs 
have  a  logical  policy  on 
distribution  and  are  willing  to 
consider  financial  support  for 


Pharmacy  A  (1,500  scripts) 

Pharmacy  B  (2,000  scripts) 

Transfer  3/4  Rx     All  scripts 
and  2/3  OTC        All  OTC 

Transfer  3/4  Rx         All  Rx 
and  2/3  OTC          All  OTC 

Estimated  fee: 

£1.22    £1.40    £1.22  £1.40 

£1.22    £1.40    £1.22  £1.40 

Addition  to  Vs: 

Script  income 
OTC  income 
One  rest  home 

16,470    18,900    21,960  25,200 
11,600    11,600    17,400  17.400 
450       450       450  450 

21,960    25,200    29,280  33,600 
17,400    17,400    26,000  26,000 
450       450       450  450 

Total: 

28,520  30,950  39,81043,050 

39,810  43,050  55,730  60,050 

New  costs  to  Y: 

Counter  staff 
Pharmacist 

5,000  5,000 
20,000  20,000 

5,000     5,000     8,000  8,000 
20,000    20,000    28,000  28,000 

Total 

25,000  25,000 

25,000  25,000  36,000  36,000 

Net  profit 

3,520     5,950    14,810  18,050 

14,810    18,050    19,730  24,050 

Purchase  Costs 


Own  capital  29,100  33,900 

Lost  interest  1,891  2,203 

Money  borrowed  67,900  79,100 

Interest  at  8.5%  5,771  6,723 

Loan  repayments  13,580  15,820 

Tax  on  repayments  3,390  3,955 


Total  24,632  28,701 


For  Pharmacy  B,  2,000  items  at 
80.5p  =  £19,320  and  £26,100 
OTC  profit  brings  a  total  of 
£45,420. 

Other  overheads... 

These  calculations  take  no 
account  of  the  staffing  needed 
to  cope  with  the  extra  work. 
Talking  with  pharmacists  in 
similar  situations  I  believe 
Pharmacy  Y  would  need,  at  very 
minimum,  an  additional  0.75 
full-time  shop  assistants  and  0.5 
full-time  dispensing  technicians 
or  0.75  full-time  pharmacists. 

The  additional  assistant 
would  add  at  least  £5,000  to 
annual  costs  and  0.75  of  a 
pharmacist  would  cost  £18,000 
to  £20,000.  If  all  Pharmacy  B's 
business  were  transferred,  both 
a  full-time  counter  assistant  and 
pharmacist  would  be  needed. 

There  are  further  drawbacks: 
both  pharmacies  currently 
receive  income  for  PMRs  which 
would  be  reduced  to  one 
payment.  Say  Pharmacy  Y 
receives  four  allowances  for 
residential  homes  and  the 
smaller  two  each.  Because  a 
maximum  of  only  five  payments 
can  be  made  per  premises,  one 
fee  of  £300  would  be  lost. 

All  homes,  however,  would 
still  expect  the  service  to 
continue.  With  six  homes,  each 
now  requiring  three  two-hour 
formal  visits  per  year,  the 
purchaser  would  have  to  find 


holdings,  perhaps  based  on 
goodwill  values  or  individual 
gross  profits  transferred 
•  The  terms  for  the  transfer  of 
shareholdings,  the  termination 
of  partnership  and  retirements. 

I  have  ignored  the  problems 
of  disposing  of  leases, 
unwanted  shopfittings  and  the 
termination  of  any  equipment 
leasing  agreements.  Existing 
loans  currently  serviced  by 
Pharmacies  A  and  B  from  their 
current  larger  incomes  would 
have  to  be  cleared.  If  properties 
are  owned  with  or  without 
mortgages  further  financial 
problems  become  evident. 

Looking  at  the  figures  (table 
p866),  you  have  only  to  deduct 
the  net  gain  from  the  costs  of 
purchase  to  see  at  a  glance  how 
the  land  lies! 

Despite  this,  most  would 
agree  that  the  amalgamation 
of  two  small  to  medium 
pharmacies  to  create  a  larger 
unit  capable  of  providing  a 
more  efficient  and  broader 
based  range  of  services  looks 
attractive  in  principle. 

However,  there  are 
pharmacies,  sometimes  whole 
clusters  of  them  in  the  bigger 
cities,  whose  small  NHS  volumes 
are  secondary  to  their  trading 
and  which  the  Government 
intends  to  do  without.  LPCs, 
representing  the  interests  of  all 
contractors,  are  not  in  a  good 
position  when  it  comes  to 


those  pharmacies  which  do  not 
qualify  for  essential  small 
pharmacy  status  because  of 
siting  or  other  factors,  but 
which  are  considered  important 
for  the  community  they  serve. 

For  more  and  more  people 
they  are  becoming  the  first  and 
sometimes  the  only  contact 
with  a  qualified  health 
professional.  It  is  impossible  to 
reconcile  government 
statements  which,  on  one  hand 
say  they  value  our  expertise  and 
demand  we  provide  a  wider 
range  of  services,  and  on  the 
other  tell  us  that  unless  our 
pharmacies  are  medium-sized  in 
terms  of  script  volume,  they  will 
be  underpaid! 

Frankly,  I  believe  someone 
has  asked  the  Department  of 
Health's  accountants  to  tell 
them  how  to  reduce  pharmacy 
numbers  by  25  per  cent.  "Dead 
easy"  came  back  the  reply. 
"Just  make  the  smaller  25  per 
cent  uneconomic  and  they'll  dry 
up  and  drop  off."  What  a  pity 
we're  talking  about  real,  valued 
community  pharmacies! 

We  do  not  deserve  this.  Six  or 
seven  years  ago,  in  accepting 
the  new  contract  "warts  and 
all",  we  had  to  take  the  loss  of 
the  2.5  per  cent  allowance  for 
business  risk.  The  Government 
argued  that,  in  return  for 
limitation  of  contract,  there 
was  no  business  risk  to 
established  pharmacies. 


It  was  because  of  this  security 
that  many  pharmacists  have 
been  able  to  get  the  loans 
necessary  to  buy  their  own 
pharmacies,  often  putting  up 
their  homes  as  security.  Nearly 
all  bought  smaller  businesses, 
from  among  the  27  per  cent 
which  dispense  less  than  2,000 
scripts  a  month,  because  they 
were  the  ones  within  reach. 

Using  a  revised  fee 

Let's  not  be  uncharitable.  Let's 
pretend  the  Department  will  be 
fair.  Pretend  they  will  take  the 
income  of  the  2,000  script 
pharmacy  as  the  correct  one  for 
turnover.  Currently  it  earns 
£35,334  in  fee  income  plus 
some  £4,284  on-cost  per 
annum,  making  £39,618. 

If  we  take  away  the  £6,000  a 
year  professional  allowance  and 
divide  the  remainder  by  the 
24,000  scripts,  we  end  up  with  a 
flat  rate  dispensing  fee  of  £1.40 
If  on-cost  is  not  brought  in  the 
fee  becomes  £1 .22. 

A  reconstruction  of  our 
equations  under  the  figures 
makes  interesting  reading  (see 
table  this  page): 

•  The  smaller  Pharmacy  A, 
dispensing  1,500  items,  will 
now  earn  only  £21,960  per 
annum  at  £1.22  or  £25,200  at 
£1.40.  A  devastating  drop  from 
£28,620!  This  surely  means  that 
the  sale  price  must  be  reduced! 

•  Pharmacy  B  with  the  fee  at 
£1.22  would  earn  £29,280,  plus 
£6,000  practice  allowance 
making  £35,280:  at  £1.40  it 
would  earn  £33,600  plus  £6,000 
=  £39,600 

Pharmacy  Y's  script  income, 
at  present  £45,994  (plus  on-cost 
£4,500)  would  become  £45,023 
(plus  £6,000)  at  a  flat  rate  of 
£1 .22,  while  at  £1 .40  it  becomes 
£50,400  plus  £6,000. 

Increasing  it  with  three 
quarters  of  Pharmacy  A's  scripts 
at  £1.22  would  add  £16,470,  or 
at  £1.40  some  £18,900.  Retail 
profit  brought  would  be 
£1 1,600  making  £27-30,000. 

This  is  still  not  good, 
although  because  Pharmacy  A's 
value  has  been  substantially 
reduced,  it  would  cost  less  for 
Pharmacy  Y  to  buy. 

With  the  transfer  of  all  the 
business,  1,500  scripts  would 
bring  £21,960  at  £1.22,  or 
£25,200  at  £1.40,  giving  totals 
(with  full  OTC  profit  of  £17,400 
added)  of  £39,360  and  £42,600 
respectively. 

Genuine  amalgamation 
without  money  changing  hands 
but  with  shareholdings  based 
on  apportioning  the  increased 
value  to  Pharmacy  Y  as  opposed 
to  a  diminished  sale  potential 
might  offer  two  professionals  a 
satisfactory  life  style. 

Amalgamation  of  Pharmacy  B 
with  Pharmacy  Y  where  a 
monopoly  would  exist  looks 
distinctly  attractive  to  all 
parties.  Since  Pharmacy  B  is 
likely  to  command  a  higher 
market  price,  a  purchase  may 
not  be  thought  economic,  since 
there  would  be  a  loss  of 
practice  allowance  to  allow  for. 

You  will  appreciate  that  I 
have  used  a  rough  brush  to 
paint  these  pictures,  but  I 
believe  the  implications  of  the 
cold  blooded  calculations 
should  exercise  the  minds  of 
every  community  pharmacist. 
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24-HOUR 
SURVEILLANCE 
AT  A  COST  THAT 
WON'T  ALARM  YOU. 


If  you've  got  a  camera  and  TV  Monitor,  you're  well 
on  the  way  to  a  truly  effective  security  system. Trouble 
is  you  can't  watch  the  screen  if  you're  not  there. 

But  the  new  Mitsubishi  HS-5424E  24-hour  Time 
e  VCR  can.  It  gives  the  kind  of  security  recordings 
th      Mure  on  TV  crime  prevention  programmes. 

A  MITSUBISHI 

SECURITY  EQUIPMENT 

Mitsubishi  Electric  UK  Ltd.,  Security  Equipment  Group, 

Professional  Electronics  Division,  Travellers  Lane,  Hatfield,  Herts.,  AL1 0  8XB. 

Tel:  (0707)  278760.  Fax:  (0707)  278692. 


At  most,  it's  enough  to  give  would-be  thieves  second 
thoughts.  Or  at  the  very  least  catch  them  red-handed. 
Anytime  of  the  day  or  night. 

You'll  be  pleasantly  surprised  how  little  this  Mitsubishi 
Time  Lapse  VCR  costs  to  buy  or  rent. 

It's  a  false  economy  to  settle  for  anything  less. 


I  need  to  know  more  about  the  Mitsubishi  HS-5424E. 

a?  Name:  

§  Address:  

Q 


Postcode: 


How  will  skin 
treatments  be 
selected? 

Christina  Funnell,  director  of  the  National  Eczema  Society, 
expresses  her  concerns  about  the  impact  on  patients  of  including 
skin  therapies  on  the  Selected  List 


Skin  disease  is  a  major  and 
widespread  treatment  area  for 
the  medical  profession.  It  takes 
up  an  estimated  1 5  per  cent  of 
a  general  practitioner's  time 
and  6  per  cent  of  all  new 
out-patient  referrals. 

At  some  time  in  their  lives  20 
per  cent  of  the  population  will 
have  a  skin  problem,  often  of  a 
chronic,  long-term  and  painful 
nature. 

The  problems  of  living  with  a 
skin  disease  should  not  be 
underestimated,  affecting  as  it 
does  all  aspects  of  the  patient's 
life.  People  living  with  eczema, 
psoriasis  and  acne  can  have  an 
enormously  reduced  quality  of 
life. 

Chronic  long-term  skin 
disease  is  debilitating,  painful 
and  distressing.  If  the  skin  is 
dysfunctioning  the  patient  will 
be  unwell  and  will  suffer 
considerable  discomfort  and 
pain.  Persistent  itchiness  and 
pain  from  skin  disease  can 
destroy  enjoyment  of  life.  The 
impact  of  the  disease  often 
causes  deep  psychological 
trauma. 

A  survey  by  the  National 
Eczema  Society  in  July  1991 
showed  that  of  the  1,972  adults 
questioned,  54  per  cent  said 
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that  their  eczema  affected 
work-related  activities,  most 
commonly  in  terms  of 
restricting  choice  of  career. 
Home  life  was  affected  in  80 
per  cent  of  those  questioned. 

The  NES  has  two  key  concerns 
about  the  impact  of  the 
proposals  to  encompass  the 
whole  of  the  therapeutic 
discipline  of  dermatology  in  the 
Selected  List  by  the  inclusion  of 
drugs  acting  on  the  skin,  drugs 
for  allergic  disorders  and  drugs 
for  vaginal  and  vulval 
conditions. 

Quality  and  care 

The  quality  of  care  for  patients 
will  be  reduced  if  a  wide  and 
appropriate  choice  of 
treatments  is  not  available.  It  is 
speculated  that  the  trend  is 
mainly  towards  generic 
prescribing  and  a  reduction  in 
the  range  of  choice  of 
medicaments. 

The  use  of  generics,  where 
the  base  ingredients  will  be 
unknown,  will  lead  to  increased 
allergic  response  and  irritancy. 
Compliance  with  treatment  will 
therefore  be  reduced. 

Skin  is  highly  variable  and 
therefore  responses  to 
treatment  vary  enormously  too. 


Exacerbations  can  quickly 
become  acute  when 
management  will  require 
in-patient  care.  There  is  also  the 
risk  of  major  and  increasing 
side  effects  as  more  potent 
therapies  are  prescribed. 

Savings? 

Managing  the  increased 
number  of  flare-ups  is  likely  to 
be  far  more  expensive  for  the 
NHS  than  maintaining  a  range 
of  inexpensive  proven  therapies 
for  prescribing  by  GP.  More 
expensive  treatments  will  be 
prescribed  for  children,  elderly 
and  low  income  families 
currently  in  receipt  of  free 
prescriptions  if  these  are  the 
only  ones  available  on  the  NHS. 

From  sample  treatments  for 
children,  if  their  current 
essential  medications  are 
de-selected,  parents  could  face 
a  monthly  bill  ranging  from  £11 
to  £69.27,  an  average  of  £32.12 
per  child. 

More  awareness 

The  NES  is  further  concerned 
that  patients'  views  have  not 
been  sought.  As  a  patient 
organisation,  we  feel  strongly 
that  patients  should  be  aware 
of  any  proposals  to  review  their 


treatment.  We  have  therefore 
undertaken  an  awareness 
campaign  which  began  within  a 
few  days  of  the  announcement. 
The  first  step  was  the 
production  of  a  position  paper, 
and  more  recently  a  briefing 
paper. 

Through  our  journal 
Exchange  we  invited  our  12,500 
members  to  submit  their  case 
histories  and  details  of  their 
treatment  plans.  Nearly  600 
letters  have  been  received, 
many  outlining  major  problems 
and  difficulties  in  obtaining 
appropriate  treatments  to  use. 

A  special  letter  was  sent  to 
every  member  inviting 
donations  to  the  awareness 
campaign.  In  five  weeks  we 
have  received  over  3,500 
responses,  and  over  £36,000. 
Every  GP  in  the  country  has 
been  mailed  and  we  have 
undertaken  a  media  campaign 
across  the  UK,  visiting  16  cities. 

It  is  essential  that  patients,  as 
well  as  their  medical,  nursing 
and  pharmacy  advisers,  are 
involved  in  the  debate  about 
treatments,  particularly  with 
something  as  idiosyncratic  as 
skin  disease.  There  is  little 
clinical  and  scientific  data  to 
justify  many  of  the  treatments, 
although  empirical  evidence 
clearly  indicates  huge 
therapeutic  benefits  to 
patients. 

Biggest  problem... 

The  biggest  problem  in 
managing  skin  disease  is  the 
sensitivity  of  the  skin  and  the 
ability  of  each  of  us  to  have 
reactions  to  a  treatment 
that  may  work  perfectly  well 
for  many  hundreds  of  others. 

Skin  disease  already  causes 
major  psychological  and  social 
problems.  It  is  manifestly  unfair 
and  contrary  to  the  philosophy 
of  the  NHS  that  skin  patients 
should  now  be  subject  to  the 
threat  of  a  reduction  in  the 
range  of  choice  of  treatments. 

They  also  face  the  possibility 
of  extra  costs  to  obtain  those 
essential  treatments.  The  most 
difficult  and  demotivating 
factor  of  all  is  the  loss  of  hope 
if  the  pharmaceutical  industry 
does  not  invest  in  developing 
newer,  better  treatments  for 
these  chronic  long-term 
conditions. 

The  debate  will  rage  on 
about  other  methods  of  saving 
money  within  the  NHS  and  the 
NES  would  want  to  participate 
responsibly  in  that  debate. 
Nevertheless,  this  is  the  first 
time  a  whole  clinical  discipline 
has  been  included  on  the 
Selected  List  system,  and  until 
there  is  real  evidence  that  this 
system  will  deliver  the 
Government's  aim  of  savings  on 
the  drugs  bill,  we  will  call  on 
them  to  think  again. 

We  hope  that  patients, 
doctors,  nurses  and  pharmacists 
will  continue  to  make 
representations  on  behalf  of 
people  with  skin  disease  to  MPs 
and  to  the  Department  of 
Health. 

The  NES  has  a  professional 
membership  scheme  and 
further  details  together  with 
our  papers  can  be  obtained  by 
sending  a  large  sae  to:  National 
Eczema  Society,  4  Tavistock 
Place,  London  WCLH  9RA. 
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Rabin  and  Branded  Goods 
sold  to  Baseley  buy-in  team 


The  irrepressible  John  Baseley 
has  returned  to  pharmaceutical 
wholesaling  as  head  of  a 
management  buy-in  team.  He 
has  become  the  chief  executive  of 
Firstpharm  Holdings  Ltd,  which 
has  purchased  I&N  Rabin  Ltd  of 
London  and  Branded  Goods 
Wholesaling  Ltd  based  at 
Stoke-on-Trent. 

A  total  of  £1.3  million  cash  has 
been  paid  for  the  two  companies. 
I&N's  former  owner,  Nathan 
Rabin,  is  said  to  be  retiring. 

Rabins  is  a  full  line 
pharmaceutical  wholesaler,  while 
Branded  Goods  concentrate  on 
OTCs.  Now  the  companies  are  to 
be  amalgamated  and  will  trade 
under  the  name  of  Firstpharm 
Ltd. 

Apart  from  Mr  Baseley,  the 
management  buy-in  team 
includes  Bernard  Brook,  finance 
director,  John  Ross,  OTC  director 
and  Peter  Davis  as  non-executive 
chairman. 

The  financing  has  been 
arranged  by  the  venture  capital 
companies  Natwest  Ventures  and 
Invesco  Ventures  and  they  own 
60  per  cent  of  Firstpharm 
Holdings  Ltd.  The  remainder  of 
the  equity  is  held  by  the 
management  team. 

There  are,  apparently, 
ambitious  plans  for  the  first  year 
of  trading  from  both  sites.  Rabin's 

L1G  condemn 
EC  condoms 
loophole 

EC  regulations  for  condoms  will 
not  be  enforceable  until  1998, 
according  to  L1G,  owners  of  the 
London  Rubber  Company. 

"The  risks  are  clear; 
manufacturers  or  distributors 
who  are  not  ready  or  willing  to 
embrace  change  and  adopt  a  new 
European  standard  can  opt  to  sell 
sub-standard  condoms  for  a 
considerable  period  to  come," 
said  Clive  Kitchener,  group 

rector  of  marketing  at  LIG. 

ipeaking  at  the  1993 
•  nee  of  European 
Parliamentarians  on  HIV/AIDS, 
he  called  for  immediate  action  by 
governments  to  support  the 
European  Standard  for  condoms 
and  agree  a  reduction  of  the 
transition  period  for  countries  to 
adopt  it. 
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depot,  trading  as  Firstpharm  Ltd, 
plan  to  increase  the  delivery  van 
fleet  from  its  present  eight 
operational  vehicles  to  over  thirty 
by  the  end  of  the  year. 

Mr  Baseley  says  investment 
and  a  major  reorganisation  are 
planned  for  the  London 
warehouse,  designed  to  increase 
the  storage  space. 

Additional  reps  are  to  be 
recruited  and  the  aim  is  to  expand 
the  distribution  area  from  its 
current  central  London 
catchment  area  to  the  whole  of 
the  area  inside  the  M25. 

At  the  Stoke-on-Trent  site, 
which  will  trade  as  the  Branded 
Goods  division  of  Firstpharm  Ltd, 
OTC  will  be  expanded  to  some 
4,000  lines  and  over  the  next  two 
to  three  months  generics  and 
counter  medicines  will  be 


available.  The  new  management 
also  plan  to  expand  the  fleet  of  16 
tonne  delivery  vehicles  to  ten  by 
the  end  of  the  year. 

Recruitment  is  already  under 
way,  with  plans  for  six  additional 
reps  for  Branded  Goods. 

A  feature  of  Branded  Goods 
trading  policy  will  be  their 
willingness  to  split  OTC  packs. 

There  will  be  no  redundancies 
on  either  site,  says  Mr  Baseley. 

The  new  grouping  will  not  be 
distributing  to  either  dispensing 
doctors  or  to  hospitals,  just 
independent  pharmacies. 

I&N  Rabin  have  been  members 
of  BAPW.  "We've  written  to  them 
for  our  membership  to 
continue,"  says  Mr  Baseley. 

The  combined  turnover  for 
Rabins  and  Branded  goods  was 
£10  million  in  1992. 


Beatson  Clark  managing  director  John  Clark  (right)  is  congratulated  by 
Sir  John  Harvey  Jones  on  the  completion  of  a  £5m  investment  programme 
at  the  Rotherham  factory.  Much  of  the  money  was  spent  on  modernising  a 
furnace  and  production  line  for  making  white  glass.  Sheridan  Comonte, 
director  of  the  parent  TT  Group,  looks  on  (See  also  leader  on  p845 ) 


Young  calls  for  stand 
against  short  liners 


Numark  chairman  and  managing 
director  of  Rowlands  Sandy 
Young  has  called  for  the 
pharmacy  sector  to  make  a  stand 
against  short  line  wholesalers. 

"Most  pharmacists  recognise 
the  dangers  that  short  line 
wholesale  supply  poses  to  full  line 
wholesalers  and  I  am  sure  that 
the  European  wholesalers 
recognise  the  problem,"  he  told  a 
conference  at  London's  Cafe 
Royal. 


"Manufacturers  recognise  the 
problem,  and  yet  this  practice  is 
allowed  to  continue. 

"If  comprehensive  full  line 
service  is  to  be  maintained,  the 
practice  of  allowing  short  line 
wholesalers  to  operate  on  lower 
costs  but  the  same  margin  must 
cease." 

The  conference  bought 
together  figures  from  the 
pharmaceutical  industry  in 
Europe  and  the  UK. 


Unichem 
swallow 

Elliott 
Godfrey 

Unichem  have  bought  the 
16-strong  pharmacy  chain  Elliott 
Godfrey  Holdings  for  £4,537,000 
cash.  The  deal  covers  the  group's 
16  pharmacies  and  four 
freeholds. 

The  pharmacies  are  situated  in 
outer  London  and  Hampshire. 
Last  year  the  group  turned  over 
£6,871,000  and  net  assets  were 
valued  at  £928,000. 

The  pharmacies  will  become 
part  of  Unichem's  retail 
subsidiary,  Moss  Chemists. 

The  existing  head  offices  and 
internal  wholesale  operation  of 
Godfrey  Elliott  is  to  be  closed. 
Unichem  will  take  on  the 
wholesale  supply  to  the  stores. 

The  purchase  increases  the 
number  of  pharmacies  operated 
by  Moss  to  230. 

AAH  buy 
Park  group 
assets 

AAH  Pharmacy  Concessions  have 
bought  the  assets  of  the  Park 
Chemists  of  Newcastle.  The  move 
gives  them  223  pharmacies  to 
Unichem's  230. 

AAH  have  paid  £3.78  million 
cash  for  the  shops  and  will  pay  an 
additional  sum  when  the  value  of 
the  stock  has  been  determined. 

The  13  pharmacies  "fit  in 
nicely"  with  the  20  shops  AAH 
already  have  in  the  Newcastle 
area,  according  to  AAH  Pharmacy 
Concessions'  managing  director, 
Allan  Orme. 

The  turnover  of  the  shops  was 
£7.1  million  up  to  the  end  of 
1992.  All  of  the  Park  store  will 
become  part  of  AAH  Pharmacy 
Concessions'  managed  chain. 


Zeneca  moves 

Zeneca,  the  biosciences  group 
which  ICI  hope  to  demerge 
later  this  year,  are  to  leave  ICI's 
Millbank  HQ.  The  company  has 
leased  a  building  at  84,  South 
Audley  St,  London. 

Medeva  vote 

Medeva's  combined  AGM  and 
EGM  achieved  the  approval  of 
all  tabled  resolutions.  Funds 
from  the  recent  rights  issue 
will  now  be  used  to  purchase 
the  German  anti-cancer  agent 
company,  Ribosepharm. 
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APPOINTMENTS 


LLOYDS  CHEMISTS 


REQUIRE 

PHARMACY 
MANAGERS 

Lloyds  Chemists  are  looking  for  high  calibre 
professional  Pharmaicsts  capable  of  managing  a  team 

and  developing  a  community  pharmacy,  which 
genuinely  cares  for  the  needs  of  its  patients  and  who 
want  to  be  part  of  a  highly  successful  Company. 

As  well  as  an  excellent  salary,  reflecting  the 
importance  of  the  position  we  offer: 


BENEFITS 


•  Unrivalled  promotion 
prospects 

•  Profit  related  bonus 

•  20%  staff  discount 

•  Secure  Pension  Scheme 

•  Free  Private  Healthcare 


VACANCIES 


•  GODALMING 

•  BIRMINGHAM 

•  HUNTINGDON 

•  GLOUCESTERSHIRE 

•  HODDESTON 

•  S.  YORKSHIRE 


(WE  ALSO  HAVE  VACANCIES  IN  OTHER  AREAS) 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  (Davtime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/0827  50752 
Direct  Line:  0827  713990  during  office  hours. 


CORBY,  Northants 


PHARMACIST  with  drive  and  enthusiasm  required  for  an 
independent  family  business  that  enjoys  a  very  busy 
NHS  trade. 

Ability  to  communicate  within  a  friendly  team  environment 

is  essential.  Full  supporting  staff. 
Attractive  package  on  offer  to  include  variable  Saturdays  and 
minimal  paperwork. 


RING:  0536  202303  DAYTIME 
0536  760400  EVENINGS 


TREMLETTS  CHEMIST 

This  family  business,  established  in  1901.  has  quietly  expanded  to  eleven  local 
branches  dedicated  to  the  service  of  the  community  We  now  have  a  vacancy 
at  one  of  our  Southsea  branches. 

•  Good  Salary 

•  Four  weeks  holiday  rising  to  five  weeks  after  five  years 

•  Five  day  week 

•  Rota  duties  every  two  years! 
Applications  in  writing  to: 

W.  Tremlett,  94-98  Fratton  Road,  Portsmouth  P04  0QZ 


SIMPLE 

SOFTWARE  LTD 

TEL:  021-580  1511 
FAX:  021-580  1462 

Secure  your  future  with  a  career  move  to  the  company  that  is  rapidly 
becoming  No.  1  in  pharmacy  computing. 

Due  to  continued  expansion  following  a  record  year,  we  urgently  require 
experienced  staff  to  work  in  our  new  custom  built  support  centre:- 

"C"  Applications  Programmers. 

4GL  Applications  Programmers. 

DOS  Applications  Support. 

Dispensers  for  Sales  and  Training  on  PMR  Systems. 
Highly  experienced  UNIX  Network  Support  Engineer  - 
(TCP/IP  -  LAN/WAN) 
Support  will  be  provided  to  our  customers  on  a  24hr, 
7  day  basis.  Support  staff  will  therefore  be  required  to  work  within 
the  necessary  shift  patterns. 

Please  send  CV  with  salary  expectations  to:- 
Richard  Jarrett 
SIMPLE  SOFTWARE  LIMITED 
PO  Box  2611,  Smethwick,  Warlev, 
West  Midlands  B66  1BN 


MAIDSTONE, 
KENT 

Senior  Administrator  required  by 
multiple  chemist  retailer  & 
wholesaler.  Accountancy  & 
pharmacy  experience  beneficial. 

Interesting  range  of  duties 
include  credit  control,  insurance, 
wages  etc. 
Apply  in  writing  to: 
PAYDENS  LIMITED 
Parkwood  Estate, 
Sutton  Road,  Maidstone, 
Kent  ME15  9NN 


BARNSLEY 

Enthusiastic  Manager  required  for 
an  easily  run  pharmacy 
•  Excellent  salary  (basic  plus 
bonus)  •  4  weeks  holiday 
•  Excellent  supporting  staff 
•  Minimum  paperwork 
•  Society  fee  payed 
Apply  to 
STEVEN  LO 
LO  S  CHEMIST 
29  Barnsley  Road, 
Ackworth.  Pontefract, 
W.  Yorkshire 
(0977)  613132/ 
(0226)  291078  (eve) 


LOCUMS 


MIDLANDS 

Summer  Locums 
Required 
Telephone: 
0902  24664 


PETERBOROUGH 

Long-term  Locum  Pharmacist  required  to 
run  busy  pharmacy. 
4V2-5V2  days  a  week  on  negotiation. 

Telephone:  Mr  Damanl 
0733  312933  daytime  or  evening 
after  9pm  0733  68398. 
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LOCUMS 


Provincial  Pharrr 
Locum  Services  J 

iacy 

We  have  over  3,000  pharmacists  W 

EDINBURGH 
031  229  0900 

registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 
hands  of  our  experienced  coordinators 
We  wiH  inform  you  the  moment  cover- 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


MANCHESTER  I 
061-7664013 1 


NEWCASTLE 
091-2330506 


For  Premium  Service  at  Competitive  Rates,  call... 

NORTHERN  LOCUMS 

on  (061)  725  8063 
or  (0274)  831631 

Phones  manned  until  10pm  nightly. 


AGENTS 


Nova  Hair  &  Care  Ltd 

Sales  Agents  Required 

To  sell  an  exciting  new  range  of  skin  & 
hair  care  on  a  commission  basis 
throughout  the  UK. 

Please  reply  with  details  of  area  and 
other  lines  carried  to: 

Nova  Hair  &  Care  Ltd., 
6  Stanley  Gardens,  London,  W3  7SZ 


SALES  AGENTS  WANTED 


Calling  on  Chemists 
to  sell  PRESCRIPTIONS  neon  signs, 
also  outside  lit  box  signs. 

Telephone:  021-359  1934 


.D.  INTERNATIONAL  LTD  AGENTS  REQUIRE 


:abac  original    caboodles     DOROTHY  gray 

rS'DISTRIBUTORS  REQUIRED  FOR  THE 
FOLLOWING  AREAS: 

WEST  COUNTRY  *  SOUTH  WALES  •  MIDLANDS/BRISTOL  •  EAST  ANGLIA 

Leading  brand  support  package  includes  national  advertising  and  full 
promotional  and  Xmas  programmes. 
Please  send  full  details  to:  Findlay  McElymont 
F.D.D.  INTERNATIONAL  LTD 
GLENDALE  PARK,  FERNBANK  ROAD,  ASCOT,  BERKS  SL5  8BJ 


BUSINESS  FOR  SALE 


MANUFACTURING  BUSINESS 
FOR  SALE 

An  opportunity  to  acquire  a  unique  brand  has 
arisen.  This  food  product  is  stocked  by  most 
pharmacies  and  is  completely  unopposed.  Great 
potential  for  linked  products  in  a  growth  market. 

For  more  details  reply  to  Box  No: 
C&D  Box  No  3446 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


PRESTON  (LANCS) 

For  sale  due  to  ill  health  Suburban 
Pharmacy  in  densely  populated  residential 
area,  T/O  FYE  31  Aug  92  £190.682  GP 
31 .8%  NHS  items  average  2,075  per  month 
Very  low  overheads,  easily  managed 
Freehold  property  with  former  L/Accom 
£40,000  Offers  for  GW/Fix  around  £35.000 
plus  SAV  approx  £17,000. 


SHEFFIELD 

Suburban  Pharmacy  adjoining  Surgery  T/O 
FYE  31/5/92  £262.232  NHS  items  average 
3,450  per  month  Net  profit  to  owner 
MRPharmS  over  £47.000pa  Very  low 
overheads,  two  half  days  Freehold  property 
£25,000  Offers  around  £120.000  for 
GW/Fix  plus  SAV  approx  £20.000 


MANY  BUSINESSES  NEVER  ADVERTISED.  PLEASE  PHONE  FOR  DETAILS 


BUSINESS  OPPORTUNITIES 


FRANCHISE  IN 
MANCHESTER 


To  take  over  franchise  of  independent  pharmacy  on 
a  short/long  term. 
Initial  franchise  income  guaranteed  in  excess  of 
£29k,  with  potential  to  develop  further. 
Franchisee  to  buy  SAV  approx.  £28,000. 
Excellent  proposition. 
Interested  applicants  apply  to: 

C&D  Box  No.  3442 


CONTRACT  AND  OWN 
LABEL  MANUFACTURE 

Long  established,  independent,  licensed 
pharmaceutical  manufacturer  with  substantial 
investment  in  new  premises  and  plant  has  capacity 
to  undertake  Contract  and  Own  Label  filling  and 
production. 

All  enquires  will  be  treated  in  strictest  confidence. 
Please  write  Box  No:  C&D  Box  No  3447 


DISPENSING  LABELS 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 
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COURSES 


LOANS 


STAYING  AHEAD  IN  BUSINESS 

ONE-DAY  COURSES  FOR  1993/1994  TO  GIVE 
COMPETITIVE  ADVANTAGE 

•  STAFF  SELECTION  &  TRAINING 
Thursday  17th  June  1993  —  High  Wycombe 

•  FINANCIAL  &  STOCK  CONTROL 
Wednesday  6th  October  1993  —  Watford 

•  NEGOTIATION  SKILLS 
Tuesday  1st  March  1994  —  High  Wycombe 
•  TIME  MANAGEMENT 
Thursday  16th  June  1994  —  Watford 
•  PRICING,  PROMOTION  &  MERCHANDISING 
Wednesday  5th  October  1994  —  High  Wycombe 

Run  by  a  team  of  experienced  trainers  in  venues  close  lo  the  M25 
Each  course  costs  £75  plus  VAT.  covers  lunch  and  any  relevant  reading/training  materials  A  discount  of  10% 
is  given  when  two  courses  are  booked  together  and  20%  when  three  courses  are  block  booked 
The  courses  are  open  to  all  contractor  pharmacists  and  locums  specialising  in  community  pharmacy 
To  reserve  a  place  on  one  ot  these  highly  rated  courses  aimed  specifically  at  community  pharmacy  contact 
Mrs  Karen  Morgan,  Oxford  Regional  Pharmacy  Services  on  0665  227177  or  lax  0865  225843 


**** 

*  £7S3 


Oxford  Regional,  Pharmacy 
Services 

Developing  your  management 
skills 


FINANCIAL 


100% 

PRAfTTPF  LOANS 

We  offer  professional  people  100%  practice 

loans  lo  purchase,  merge  or  re-finance, 

st i  llnTc  is  lit)  iif'i'tl  in  mortgage  your  homo 

in  raise  capital  for  ihis  purpose. 

Various  repaymenl  methods  are  available 

~-to  sum  nitli\  iclual  requirements  for  terms  ol 

M )  years  or  loii'vi1  \\c  div  willing  lii  1 1 1! isk If T 

Ifi.ins  lo  partnerships  and  sole  practices. 

lo  find  run  more  call  us  on  07! -242-437!] 

or  w  nio  lo  J.W  Sleath  X  Co.  Ltd.,  Insurant  e 

;mmI  Mortgage  Brokers,  :>H  Theobalds  Koad, 

London  VVCIX  8SG. 

Specialists  in  Practice  Finance 

1% 

ABOVE  BANK  BASK 

PHARMACY  COMPUTER  SYSTEMS 


EBM3 

Finance 

Numark  has  negotiated 
compel  i  live  lewis  from  British 
Joint  Slock  Banks,  to  provide 

finance  lo  independent 
pharmacists  for  the  purchase  of 
ncic  pharmacies,  or  re-finance 
existing  loans,  with  no 
trading  lies. 

If  you  would  like  an  application  fonn,  which  includes  lull 
details  til  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tamworth 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 


\V  A  I  BROOK 


PLANNING  CAPITAL  EXPENDITURE? 

Whether  you're  thinking  of  Shopfittings,  Photographic 
processing  equipment  or  a  new  Computer  system, 
we  can  give  you  a  competitive  lease  deal  with  a  low 
downpayment  and  5  years  to  pay. 

Phone  PHARMACY  FINANCE  on  081-940  9827 


PACEfSeta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

»  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


John  Richardson  Computers  Ltd 


PMR 


Latest  4, no 
Update  H/  ■?  J 


EPOS 


JRC  systems  are  renowned  for  their  speed,  ease-of-use 
and  flexibility  -  They  are  the  most  widely  used  in  pharmacy 
today,  are  constantly  updated  and  enjoy  an  enviable  after- 
sales  service.  You  may  think  you  can't  afford  the  best  - 
You'll  be  surprised  . . . 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -    OR  WRITE  TO  JRC  LTD,  FREEPOST.  PR 5  6BR 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
Checkout  -  POSIH  epos 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 
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PHARMACY  COMPUTER  SYSTEMS 


PRODUCTS  AND  SERVICES 


5  CALVERT  COMPUTER 
SERVICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including: 

•  Patient  records  •  Drug  interactions 
•  Owmgs  •  Stock  usage 
•  Controlled  dosage  sections  for  homes  etc. 
•  Software  from  £99.00  plus  VAT  to  £289.00  plus  VAT 
•  Complete  systems  avialable 
•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 
S  CALVERT  COMPUTER  SERVICES  AT 
83  PONTEFRACT  LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


A.  L 
Chemist 


It's  Time  To  Change 
To  The  New 
Alchemist  3000 
Dispensary 
Computer  System. 


It's  full  of  useful  features  &  still  easy  to  use. 
Ring  now  for  details  of  low  cost 
maintenance,  M.A.R's  and  sundry  items. 


Tel"-  0772-622839  Ft 


PRODUCTS  AND  SERVICES 


ABORTION 

^IPESTOPEQ 

III  FAMILY  PLANNING  CLINICS  SINCE  V 

P0RTAST0R 


HIGH  SECURITY 


DRUG  CABINETS 


IDEAL  HIGHLY  SECURE 
STORAGE  FOR  DRUGS 
Larger  sizes  available 

Contact  Richard  Lewis  on  0904  624872 

or  write  to  P0RTAST0R  PRODUCTS 
(4/0002/DC).  P0RTASIL0  LTD  YORK 
Y03  9PR  Fax  0904  611760 


VETCH EM 


Panacur  dog/ 
horse  wormers 

Nuvan  Top    Acclaim  Plus 
Nuvan  Staykill 

Obtainable  from 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 

Lichfield,  WS13  8LA 
Telephone:  0543  262882 

One  of  the  Vetchem  Group 
of  Distributors 


Yes!  We  now  have  a 

car  insurance  policy 

designed  specifically  for  pharmacists! 


♦  Immediate  25%  discount 

♦  Domiciliary  and  residential 
home  v  isits  PLUIS  Oxygen 
and  Preseriptipn  delivery 
automatically  covered 

♦  SCHEME  ALSO  APPLICABLE  TO  ALL  PHARMACY  STAFF 


♦  Protected  No  Claims  discount 

♦  Free  2  1  hour  legal  advisor 
service 

♦  I'ninsured  loss  recovery 

♦  Company  cars,  fleets  and 
pharmacy  delivery  v  ans  also 
covered 


For  an  immediate  quotation  on  your  car  insurance 

m  0245  492949  at 


We  also  arrange:  ♦  Professional  Indemnity  Insurance  for 

your  pharmacy  business  tor  §  1 89  per  annum 
♦  Business  &  Contents  Insurance'  ♦  Locum  P.I.  Insurance 

38  021  236  0031 


Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  OF  THE  PROVINCIAL  PHARMACY  SERVICES  GROUP 


CRAMS 


:ialists  in  Cash  Control  Systems 


Free  demonstration  on 
Sales  Analysis 
Cash  Control 
Stock  Control 

Telephone: 

0602  42042 1 

MEP  HOUSE,  CROYDON  ROAD.  RADFORD,  NOTTINGHAM  NG7  3DS. 


IT  IS  A 

"STEAL" 

FOR  ONLY 

£229  v^t 


THEFASIT  H014 

NOW  YOU  CAN  AFFORD  A  PROFESSIONAL 
VIDEO  SURVEILLANCE  SYSTEM 

•  SIMPLE  DIY  INSTALLATION  •  CAN  BE  EXPANDED  TO  TAKE  UP 

TO  4  CAMERAS  •  2  WAY  SPEECH  BETWEEN  CAMERA  AND 
MONITOR  •  PICTURE  CAN  BE  RECORDED  ON  DOMOSTIC  VCR 
Brochure  and  details  from  Fasit  Security  Ltd,   

aFasit  House,  Elkstone,  Cheltenham  GL53  9PB. 
Telephone:  0242  870414  MM 
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SHOPFITTINGS 


THE  COMPLETE  SHOPFITTER 


5HOPFITTINGS  TO  SUIT  MOST  BUDGETS 

Designed  for  professionals  r 
by  professionals 
Continental  & 
traditional  dispensary 
0761  -  418941 

HALLATROW  RD.  PAULTON,  BRISTOL 


FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES 
TRADITIONAL  OR  CONTINENTAL  DISPENSARIES 


5f]0Pf!ypNc7 

CONTACT  MARTIN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-2 16606 


JTTJJ  VISUAL  MERCHANDISING 
j  \  rfi  AT  ITS  VERY  BEST 


Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  14,  Kirnpton  Trade  &  Business  Centre, 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-641  8771  Fax:  081-641  8948 


PROFESSIONAL 

PHARMACY  DESIGN  &  INSTALLATION 
OXFORD  ROAD, 
PEN  MILL  TRADING  ESTATE, 
YEOVIL  BA21  5HZ. 

0935  20724 


•  Pharmacy  Units  •  Counters  •  Showcases  •  Shelving  • 
FaJse  Ceilings  •  Lighting  •  Heating  •  Flooring  •  Shopfronts  in 
Hardwood  and  Aluminium  •  Fascia  Signage  •  Roller  Shutters 

0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR  THE 
 RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


SHOPFITTING 

ARE  PLEASED  TO  INTRODUCE 
Fred  Hewitt  (Northern)  Tel:  0244  343738 
5  Churton  Road,  Boughton,  Chester  CH3  5EB 

Alan  Estick  (Southern)  Tel:  0392  75888 
Herodsfoot,  Dunsford  Road,  Exeter.  EX2  9PW 

Our  Representatives  &  Designers  for 
All  your  Pharmacy  Requirements 

Tel:  0392  877133  Fax:  0392  877289 

Unit  2,  Marsh  Barton  Farm,  Clyst  St.  George, 
Exeter  EX3  OQH 


SHOPFITTING  SYSTEMS 
&  SERVICES 

Free  Independent  Advice  for  Independent  Pharmacists 
•  Choice  of  Systems  to  meet  your  budget 

•  Top  design  or  unbeatable  lowest  price  package 

•  You  can  share  in  30  plus  years  experience  in 

pharmacy  planning 

Call  Frederick  Moore  —  0525  222526 
39  Cooks  Meadow,  Edlesborough, 
Beds.  LU6  2RP. 
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STOCK  FOR  SALE 


.1, 


HURRY  — 

ROTHY'S  SHRUNK  THE  PRICES! 

x  24  -  50p  126  x  24  -  50p  Disc  -  50p 

Roll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
Telephone:  (0253)  697094 


100's 
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RMACEUTICALS 

ID 


idii 


Vi 


Aromatics  has  over  100  Essential  Oils  and  over 
iO  Perfume  Oils  always  in  stock.  Best  quality 

Aromatherapy  Oils  and  Absolutes. 
Exclusive  imported  Brassware,  including  the 
FRAGRANCER  (c). 
Pot  Pourris,  Joss  Sticks,  Incenses. 
Highly  competitive  prices  and  fast  efficient  service, 
i.ir  our  Retail  outlet,  or  enquire  for  Retail  and  Wholesale 
details. 
Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  5DL. 
Telephone  0532  424983 


Ju4t  CmUcw 

 ■  1 


BSI  LICENSE 
No  KM  13437 


the  famous   jkfi    brand  with 
British  Standard  Kitemark 

Exclusively  available  from 

JUST  CONDOMS  LTD, 
86-90  STREATHAM  HIGH  ROAD, 
LONDON  SW16  1BS 
Tel:  081  677  3977 


NOSE  &  EAR 
PIERCING  EQUIPMENT 

SAFE  •  EASY  •  STERILE 
INFECTION  PROTECTED  &  NICKEL  FREE 

For  further  details  contact: 
Martin  Roberts 
Poly  (UK)  Ltd.  (Medical  Div.) 
10  Allenby  Rd,  Maidenhead, 
Berks.  SL6  5BB. 
Tel:  0628  33201  Fax:  0628  781802 


fS9?  seows'n 

PHOTOGRAPHIC  WHOLESALERS 

(«">  BOX  1U4  WESFRURY-ON  -TRYM  RRISTOI  RS9  4FN  GRFAT  RRITAI  N 
I  t  Lt  RHONE-  0272  G29391        \  AX  0272621':.b()        M<  >BILF  ItIL  08'!1  22863G 

LOWEST   UK    FILM  PRICES? 

■spnri  lot  latest  lisl  -iwei  400  lines  ■  Wlh  competitive  vear  ■lilm  is  long  rfaleil  'FC  packs 


To  advertise  in  this  section 
please  phone  Joe  Doveton  on 
0732  364422  Ext.  2432 
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STOCK  FOR  SALE 


product 

LBOu-'oo  s   gpac^         r  J 

^^^S^Jges  ^  f*1  £7.9S 


Price 
£0.62 
£0.87 
£7.10 
£4.45 


e  of  quality 
wine  with  each  PI 
order  over  £500 

GENERICS 


Product 

Aliopurinol  300mg 
Atenolol!  lOOmg 
Cimetidine  400  mg  (green) 
Co-codamol 
Co-dydramol 
Diclofenac  50mg 
Dihydrocodeine 
Diltiazenn 
Dothiepin  7Smg 
Erythromycin  250mg 
Ferrous  Sulphate  200mg 
Ibuprofen  400mg* 
Isosorbide  Mononitrate  lOmg 
•sosorbide  Mononitrate  20me 
Lactulose  500  ml 
Nifedipine  lOmg  (orange) 
Nitrazepam  5mg 
Salbutamol  Inhalers 
Tamoxifen  20mg 
Temazepam  lOmgTabs 
Temazepam  20mg  Tabs 


Price 
£1.60 
£0.93 
£4.5(9 
£3.60 
£4.50 
£2.95 
£7.20 
£4.75 
£2.40 
£14.50 
£3.80 
£2.65 
£3.95 
£3.35 
£1.65 
£3.25 
£1.20 
£0.82 
£2.55 
£10.25 
£8.90 


I  Plus  272%  extra  discount  nM4CES 
I  on  Fragrances  &  Toiletries  ^  f**GRA  - 
I        orders  over  £250 


lmpu,se  B   V    ™*  range  of 


perfumes  &  *  ^  — ^ 


E  I  M  A 

PHARMACEUTICALS 


FREEPOST  LS  5035,  Harrogate, 
North  Yorkshire    HG3  IBR 
Fax:  0423  880105 


ALL  IN  STOCK 
14HR  DELIVERY 


CALL  FREE 

0800  II  19  61 


STOCK  FOR  SALE 


Buropharnt^ 

GROUP 

YET  ANOTHER 
EXCLUSIVE  OFFER 

NIFEDIPINE 

lOmg 
(ORANGE) 
£2.99 

Short  dated  04-94 
WHILST  STOCKS  LAST 

0800 
525381 


A      iMTTTin  | 

M 

LIBRA  DISTRIBUTORS 

SRP 

POR 

Amarige  EDT  30ml  Spray 

14.04 

22.00 

25% 

Bettina  Vanilla  EDT  50ml  Spray  (New) 

6.36 

11.95 

37% 

Bettina  Musk  EDT  50ml  Spray  (New) 

6.36 

11.95 

37% 

Beautiful  EDP  15ml  Spray 

13.60 

20.50 

22% 

Chloe  EDT  30ml  Spray 

10.21 

16.00 

25% 

Coty  Laknant  EDT  50ml  Spray 

3.88 

9.99 

55% 

Dune  EDT  15ml  Sprav 

13.50 

19.50 

Fendi  EDP  50ml  Spray 

16.83 

43.00 

54% 

Kenzc  EDT  50ml  Spray 

10.55 

31.00 

60% 

L'effleur  20ml  In  a  reusable  heart  shaped  box 

5.95 

3.80 

Tea  Rose  EDT  30ml  Spray 

9.90 

16.50 

30% 

WHOLESALERS  OF  FRAGRANCES  PHOTOGRAPHIC 

FILMS  &  BATTERIES 

TELEPHONE:  081-445  4164  FAX:  081-445  1399 

BARGAIN  OFFER 

45  CASES  (24) 
COTTON  WOOL  500g 
VERNAID 
BARGAIN  PRICE  £495.00 
TEL:  (0569)  31030 


STOCK  WANTED 


RETAIL  PHARMACIST 

Wishes  to  buy  excess 
dispensary  stock 

i.e.  Sandimmun  Oral  Solution, 
Genotropin  16  iU,  Cyprostat  Tablets, 
Androcur. 

Chemist  &  Druggist  List  Price 
 Less  30%  Paid  

No  minimum  quantity. 

Please  phone  081-882  1646 
for  further  details. 


WANTED 


Old  Chemist  Shop  fittings,  Bottles.  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


TRADEMARKS 


The  Trade  Marks  set  out  below  were 
assigned  on;  22  August  1991 
by;  CAITLIN  FINANCIAL 
CORPORATION  N.V. 

to;  FRANPHARM  AG  ALLMEIND 
RIEDERN  SWITZERLAND 

WITHOUT  THE  GOODWILL  OF  THE 
BUSINESS  IN  THE  GOODS  FOR  WHICH 
THE  TRADE  MARKS  ARE  REGISTERED: 

TRADE  MARK  MARK:  GOODS  SPECIFICATION 

NO 

667,259         Interdens      Tooth  picks  (medicated)  for  cleaning  the  teeth 

and  massaging  the  gums 
703,840         Retarcyl        Pharmaceutical  preparations  for  the  treatment 

or  rheumatic  and  arthritic  conditions 
819,572  Vitatabs        Preparations  of  vitamins  in 

tablet  form 

1,020,358         Nicholas       Analgesic  preparations  and  medicated  bath 
salts 

1 .050.273  Inter-Dens     Toothbrushes,  toothpicks,  mugs  included  in 

Class  21  and  holders  for  toothbrushes  and  for 
toothpicks 

1.050.274  Inter-Dens    Medicated  preparations  for  use  in  oral 
SM-33  hygiene 

1,056,467         Tree  of  Life  Dietetic  preparations  and  dietetic  foods. 

1.063.705  Kylie  Pharmaceutical  and  sanitary  preparations  and 

substances:  surgical  and  medical  plasters  and 
material  prepared  for  bandaging  disinfectants 
(other  than  laying  and  absorbing  dust);  cotton 
wool,  absorbent  cotton,  and  wadding,  all  for 
surgical  purposes;  sanitary  towels  and 
sanitary  panties. 

1.063.706  Kylie  Medical  and  surgical  apparatus  and 

instruments,  and  parts  and  fittings  included  in 
Class  10  for  all  the  aforesaid  goods  pads, 
cushions,  pillows,  and  draw  sheets,  all  for 
medical  or  surgical  puposes. 
1,302,283         Femafen       Pharmaceutical  preparations  and  substances, 
all  included  in  Class  5 
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Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


LOCUM  

:UTLAND  -  Business-orientated  locum 
would  be  welcome  to  join  our  small 
team.  Attractive  pharmacy  in  beautiful 
market  town.  Tel:  0572  821648. 

YLESBl  RY/HIGH  WYCOMBE  -  Locum 
required  for  easily  run,  well  staffed  shops 
starting  June  '93.  Tel:  Mani  Patel  on  0734 
572389. 

ROVE  PAR K/M OTT I NG HAM  SE12  -  Lo- 
cum pharmacist  required  to  work  regu- 
lar Saturdays  from  9am-3pm.  Tel:081- 
857  8980. 

UGH  WYCOMBE  -  Locum  required  for 
Saturdays  and  late  evenings.  Contact  Mr 
Shah  on  0494  464075. 


SITUATIONS  WANTED 

AST  ACTON.  LONDON  -  Locum  pharma- 
cist manager  available  for  forthcoming 
Bank  holidays.  Please  tel:  071-639  0483. 

I  LONDON/NW  LONDON/S  HERTS  - 
Experienced,  enthusiastic,  reliable,  ex- 
proprietor  locum  available  mornings 
during  the  week  or  half/full  Saturdays  on 
a  regular  or  p/t  basis.  Tel:  Mrs  K  Hirsch 
on  081-953  0088. 

I  LONDON/NW  LONDON/S  HERTS  - 
Experienced,  reliable,  enthusiastic  lo- 
cum available  on  part  time/full  time 
regular  basis.  Tel:  081-958  6031. 


EXCESS  STOCK 


RADE  LESS  30%+VAT+POSTACE  -  10 

X  28  Norval  tabs  30mg  (exp  5/96):  30 
Deponit  10  patches  (exp  9/93);  500ml 
Algitec  suspension  (exp  6/93);  56  Corwin 
tabs  (exp  6/93);  100  Lasix  tabs  500mg 
(exp  6/93);  84  Loron  caps  400mg  (exp 
12/94);  100  Lopid  caps.300mg  (exp  8/93). 
Tel:  0702  219550. 

'RADE  LESS  30%  -  Zofran  8mg  tabs  3  x 
10  (exp  3/95);  Trade  less  50%  Stomahe- 
sive  wafers  1  x  5;  Trade  less  50%  Hollister 
3319  4.4cm  x  30.  Tel:  0222  731179. 

RADE  LESS  50%+VAT+POSTAGE  - 
Adalat  LA  60  x  28  (exp  7/93);  Zinnat  susp 
125mg  (exp  7/93);  Penbritin  paed  125mg 
(exp  7/93).  Tel:  Belfast  667767. 

0%  OFF+VAT  -  72  Antepsin;  60  Gastroze- 
pin;  78  Ossopan  800;  2  x  30g  Stiedex  oily 
cream;  124  Aldactone  25mg;  100  prazoin 
5mg  and  others.  All  well  dated.  Tel:  0532 
456770. 

i0%  OFF+VAT  -  1  x  250  Naprosyn  EC 
250mg  (exp  10/94);  1  x  56  Naprosyn  EC 
375mg  (exp  9/93);  4  X  56  Naprosyn  EC 
50()mg  (exp  3/93);  120  Prepulsid  lOmg 
(exp  2/97).  Tel:  0702  345731. 

iRYTHMOL  150mgx  124  (exp  7/95);  Cordi- 
lox  120mg  x  156  (exp  7/94);  Fenopron 
300mg  x  100  (exp  7/95);  10  Sorbsan 
lOcmxlOcm.  Tel:  0386  446244. 

tEADING  GLASSES  RRP£14.95  -  Assort 
ment  of  styles  and  strengths.  Left  over 
stock.  Any  quantity.  £3.50  each  plus  p&p. 
Tel:  0943  873862. 

RADE  LESS  50%+VAT+POSTAGE  -  7  x 

Betnesol-N  eye  ointment  (exp  11/93);  1  x 
56  Rimactazid  300  (exp  10/93):  2  x  600ml 
Algitec  susp  (exp  8/93).  Tel:  0709  522605. 

RADE  LESS  20%+VAT+POSTAGE  - 
100  Pyrogastrone  tabs;  2  x  90  Acupan 
tabs;  150  Cafergot  tabs  and  many  more. 
Tel:  0457  852097. 

\Ll  LESS  40%  -  4  x  30  Provera  200mg;  23 
x  2  sach  Picolax;  1  x  28  Carace  plus;  3  x 
100  Ismo  10;  3  x  84  Neulactil  2.5mg;  1  x 


10  Zofran  8mg;  3  x  28  Oruvail  200mg. 

Tel:  0272  672851. 
TRADE  LESS  40%+VAT+POSTACE  -  5 

Boxes  Hollister  3554;  3  X  300ml  Oresal 

liquid.  Tel:  071-262  4860. 
TRADE  LESS  40%+VAT+POSTAGE  - 12  x 

10llb)pid3<Hlmg(exp3/95)  VI  02922624X6. 
30%  OFF  TRADE+POSTAGE  -  Sandosta- 

tin  lOOmcg  8  x  5amp  (exp  1996).  Tel: 

0376  328983. 
LESS  40%  -  870  Nozinan  25mg;  Hollister 

7213;  3  x  50  Proviron  (PI):  3  x  90  Nuelin 

125mg  and  others.  Less  30%:  250  Alr- 

heumat  50mg  caps.  Tel:  0705  581475. 


FOR  SALE 

PRESCRIPTION  SIGN  illuminated.  Box 
type  interior.  White/red  lettering.  Good 
condition.  30cm  x  16cm  x  173cm.  £145 
ono.  Tel:  0275  856330. 

SCIMITAR  SE6  GTE  3  litre  1976.  Wolfrace 
wheels/manual/overdrive/stereo  radio. 
Tax,  MOT,  good  condition.  £1,500  ono. 
Tel:  0959  574790. 

COSTA  DEL  SOL  -  2-bed  large  apartment 
(time  share)  with  pool.  17  years  lease 
remaining.  Cost  new  £1,700  pw.  2  weeks 
at  only  £900  pw.  Tel:  0623  754205  (eve). 


LASER  PRINTER  -  Kyocera  lOppm.  Low 
page  count,  excellent  condition.  Perfect 
for  patient  instruction  leaflets,  etc.  Only 
£350.  Tel:  081-672  2157. 

RICHARDSON  SANYO  PMR  system  -  fully 
operational.  £500  ono.  Buyer  collects  - 
York.  Tel:  0904  642557. 


 WANTED  

YARDLEY  LIPSTICK  Shade  80  (Romantic 

Rose)  x  2.  Tel:  0602  254522  with  offers. 
ANTI  THEFT  shop  security  mirror.  Tel: 

0268  553295. 
NOMAD  CASSETTES  -  Secondhand,  any 

quantity.  Tel:  081-989  0070. 
SANDIMMUN  caps  50mg  and  KlOmg.  Also 

shoplifting  gondala  plus  brackets.  Tel: 

071-262  4860. 


ACCOMMODATION 

SOUTHERN  FRANCE  - 1  lave  we  got  a  house 
for  you1  Sleeps  2-7,  all  your  crew.  Get  in 
touch  and  find  out.  Tel:  (064  44)  605. 

FLORIDA  -  Kissimmee.  Luxury  .'.-bed 
bungalow.  Sleeps  6/8.  Private  pool,  air 
conditioned  -  Disney  10  minutes.  Colour 
brochure  available.  Tel:  0646  692027. 


Coming  Events 


Wholesalers' 
Summer  fun 

AAI 1  Pharmaceuticals'  south  west 
region  trade  show  and  family  fun 
day  is  to  be  held  at  Lydiard 
Country  Park,  Swindon,  on 
Sunday,  June  20.  The  theme  for 
this  year  is  the  Wild  West. 

Customers  in  the  region  will  be 
invited.  Customers  outside  the 
region  wishing  to  attend  should 
contact  their  local  branch  manager. 

Unichem  plan  two  trade  shows, 
the  first  at  Chessington  World  of 
Adventure  on  Sunday  May  23,  the 
other  at  Alton  Towers  on  Sunday 
June  11.  Details  from  Unichem 
on  081  391  2323. 


Conference 
with  GPs 

A  two  day  national  conference  for 
pharmacists  and  GPs  entitled 
"Working  together  for  health"  is 
to  be  held  at  the  King's 
Conference  Centre,  University  of 
Aberdeen  on  July  17-18. 

A  limited  number  of  places 
have  been  sponsored.  Details 
from  Hazel  Sinclair,  Department 
of  General  Practice,  Foresterhill 
Health  Centre,  Westburn  Road, 
Aberdeen  AB9  2AY.  Tel:  0224 
663131  (ext:  53912). 


Symposium 

The  Royal  Pharmaceutical 
Society  is  hosting  an 
international  symposium  on  the 
role  of  the  pharmacist  in  health 
promotion  and  disease 
prevention  on  November  25-26. 

Abstracts  are  invited.  For 
details  contact  the  Secretary  and 
Registrar,  RPSGB,  1  Lambeth 
High  Street,  London  SE1  7JN. 
Registration  for  the  event  will 
open  in  July  when  details  of  the 
cost  and  venue  will  be  available. 


Monday,  May  10 

Hull    Branch,    RPSGB,    at  the 

Postgraduate  Centre.  Hull  Royal 
Infirmary,  Anlaby  Road,  Hull,  7.45  for 
8pm.  Talk  on  "  Antifungal  agents,"  bv 
Dr  G.A.  Smail. 

Wednesday,  May  12 

Edinburgh  &  Lothians  Branch, 
RPSGB,  at  36  York  Place,  7.45pm. 
"Sunscreens"  by  Prof  Rona  MacKie. 
Professor  of  Dermatology,  University 
of  Glasgow. 

Vantage  Retail  Training  evening,  on 
Photography,  at  St  George's  Hotel, 
Sheffield.  For  further  information 
contact  Sue  Litherland.  PACE 
Communications.  Tel:  061-224  2606. 

Thursday,  May  13 

Sheffield  Community  Pharmacists, 

at  The  Royal  Victoria  Hotel,  7.30pm. 
Speaker  Godfrey  Horridge,  financial 
executive,  PSNC. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way.  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

  Postcode  

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Phamt^  ■  ■  wb 
woMr^    .■:  for 
w  "  w'ma 

Pharmacist  Christine  Mather 
from  Warrington  will  be  leaving 
for  Namibia  in  June  to  undertake 
two  years  voluntary  service. 

Christine  will  be  travelling  to 
the  North  of  Namibia  to  act  as  the 
district  pharmacist  in  the 
hospital  there.  She  will  also  be 
responsible  for  supplying  five 
clinics  within  a  100  mile  radius 
surrounding  area. 

Christine  will  be  the  first 
pharmacist  to  work  in  the  area.  At 
present  there  are  only  nursing 
assistants  working  at  the 
hospital.  She  hopes  to  be  able  to 
provide  education  and  training 
for  the  nurses  in  the  area. 

Anyone  interested  in  applying 
to  the  Voluntary  Service  Overseas 
can  contact  them  on  081-780 
2266. 

CPP  Research 
awards 

Pharmacists  are  invited  to  apply 
for  the  John  M.  Harris  research 
and  travel  awards  from  the 
College  of  Pharmacy  Practice. 

Preference  is  given  to 
applications  for  practice  research 
or  academic  work  in  clinical 
pharmacy,  pharmacology  or 
therapeutics.  The  top  value  of  the 
research  award  is  £1,500. 

The  travel  award  is  given  for 
travel  and  conference  fees,  to 
enable  the  pharmacist  to  present 
research  data  in  the  area  of 
clinical  pharmacy,  pharmacology 
or  therapeutics,  at  a  relevant 
scientific  conference.  This  award 
has  a  maximum  value  of  £500. 

The  closing  date  for 
applications  is  June  30.  Details 
from  Mrs  Jill  Ross  at  the  College 
on  0203  692400. 


Late  runner 

Pharmacist    Keith    Ferris  of 
Carnoustie,   Angus,  completed 
he  London  Marathon  in  just 
■  Jer  4  hours.  He  hopes  to  have 
i:  fd  in  excess  of  £1,200  for  the 
i  Gourlay  bone  marrow 

appeal,  Haematology  unit, 
Ninewells  Hospital,  Dundee. 


Pharmacist  Cheryl  McGreevy  (right)  of  Field  House  Pharmacy,  Shepshed, 
Loughborough,  is  presented  with  a  £300  Longines  ladies  watch  by  Mr 
Chris  Harley-Martin,  senior  product  manager  at  Smithkline  Beecham 
(left),  for  winning  a  Contac  competition.  Also  pictured  is  Rosemary 
Garfoot,  a  Wellcome  representative 


Appointments 


The  managing  director  of 
Sterling  Health  UK  since  1987, 
Colston  Herbert,  has  been 
promoted  to  president  of  Sterling 
Health  Europe.  Mr  Herbert  is  also 
vice-president  and  president  elect 
of  the  Proprietary  Association  of 
Great  Britain.  Two  other  senior 
appointments  have  been  made 
within  Sterling  Health:  Elizabeth 
Culligan  is  the  new  executive 
vice-president  marketing  and 
managing  director,  Northern 
Europe  and  Graham  Read  will 
succeed  Colston  Herbert  as  the 
managing  director,  UK  and 
Ireland. 

Dr  Elliot  Brown  is  the  new 
medical  director  for  Marion 
Merrell  Dow  responsible  for  the 


UK,  Ireland,  the  Netherlands  and 
Scandinavia.  Dr  Brown  is  a 
member  of  the  Medical 
Committee  of  the  Association  of 
the  British  Pharmaceutical 
Industry  and  sits  on  various 
working  parties  including  that  on 
Good  Clinical  Practice. 

Waverley  Pharmaceuticals  have 
appointed  Paul  Phillips  as 
business  development  manager 
for  Europe.  Heather  Wyatt  moves 
from  logistics  to  become  sales 
and  planning  manager. 

Paul  Allaire,  chairman  of  Xerox 
Corporation,  and  John  Young, 

retired  president  and 
chief-executive  officer  of 
Hewlett-Packard  Co,  join  the 


Charity  walk 
for  Age 
Concern 

The  Oshwal  Pharmacy  Group  is 
organising  a  charity  walk  on 
Sunday,  May  9. 

The  event  is  being  held  to  raise 
money  for  Age  Concern. 

The  organisers  say  money 
raised  by  walkers  will  also  go  to 
Birdsgrove  House,  the  Society's 
convalescent  home,  and  the 
Commonwealth  Pharmaceutical 
Association. 

The  walk  will  cover  10km  and 
will  begin  in  Potters  Bar.  Anybody 
wanting  further  information 
should  contact  Dilip  Maroo  on 
081-446  6604. 


Smithkline  Beecham  board  of 
directors  as  non-executive 
directors.    Ralph    Pfeiffer,  a 

non-executive  member  of  the  SB 
board  of  directors  since  1980,  has 
retired  from  the  board. 

John  M.  G.  Hunt  has  been 
appointed  as  chief  executive  and 
secretary  of  the  British  Dental 
Association. 

Agfa  has  appointed  three  new 
sales  representatives.  Steve  Wood 
takes  over  Scotland,  Northern 
Ireland  and  the  North  East  of 
England  areas.  Tim  Andrews  will 
be  responsible  for  London  and 
the  Home  Counties.  The  North  of 
England  area  sales  representative 
will  be  Rob  Leeming. 


Graham  Read,  now  managing  director  of  Sterling 
Health  UK  and  Ireland 


Paul  Hawkins  has  been  elected  president  of  the 
Proprietary  Articles  Trade  Association  for  1993.  He  is 
sales  director  at  Whitehall  Laboratories 
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BEFORE      10AM      BEFORE      NOON      NEXT      DAY      TWO      DAY      SATURDAY  SERVICE 


WHEN  WE  MAKE  PROMISES, 

WE  DELIVER. 

When  you  want  your  urgent 
consignments  to  arrive  safely,  you 
want  to  leave  them  with  Parceline. 
With  our  experience,  our  resources 
and  our  package  of  domestic 
and  international  services,  we've 
the  technology  to  deliver  parcels, 
documents  and  peace  of  mind. 
For  a  copy  of  our  brochure  or  to 
discuss  your  particular  requirements 
with  your  local  depot,  call  our 
freephone  number.  And  pick  up  on 
our  expertise. 

0800  300  100 


Leaving   all  other  delivery  services  behind. 


EXPRESS       LETTER  EUROLINE  EUROLINE       EXPRESS  SKYLINE  COURIER 


One  brand  clearly  leads  the  OTC 
smoking  cessation  market.  Nicorette.* 

Nicorette®  is  also  the  only  brand  to  offer  your 
customers  a  choice  of  treatment  -  patch  or  gum. 

Recommend  the  leader.  Recommend  Nicorette®. 


